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Introduction
Think about it or not, some of its colors can be nurtured to encourage our friends to stimulate or stimulate the original gossip. We can send colors in the cool environment to stimulate or encourage us to talk. The color colors on the package give unexpected messages about whether the product in question is healthy, costly or unsafe. Or why? Is it due to color psychology, which provides us with all your colorful, emotional reactions? Studies show that our response, based on the effects of our eyes and the color of the nervous system, is partially physiological. It also depends on the environment and our life experience. Based on the simplest, retinal, technology, color, color, different length and quote, reflection, with a focus on light depending on the color tone. All eyesight eyes give rapid reactions to the brain and the autonomic nervous system.
It is known that general experience influences colors of emotions and feelings, but the field of color psychology does not fully understand. It is not very stable to explore the psychological aspects of the color of human emotions due to the person's mental structure that is different from person to person. However, there are many widespread and universal reactions to most popular people's colors. According to the basic psychology, Freud, returning to a color of physical functions, Jung, with a more colorful interpretation; it seems to the person that the coloring response is too complicated to include the simple style of interpretation. In fact, in particular, the study of the psychological impact of color, there were many contradictions and uncertainties in the course of the investigation, since some studies are more subjective, rather than scientific (Fink & Matts, 2007). The reason for this is that it is not easy to measure emotional reactions. However, there are some partnerships from the sources.

Various Research Methodologies
Infants prefer to paint painted things, like two months. Younger children have more color and color. As they mature, they are often more always; However, creative people usually take control of their lives. Monitor eye tracking in babies shows that red and blue are the best color regardless of sex. As we come older, we close our thoughts, think about learning habits or children and say, adults, "fit." Youth is essential to the flowers that our souls have ever dropped.
The objective response and color reactions influence our cultural traditions. For example, in many Middle East countries, it is considered that blue is very protective. The front doors are painted in blue to burn the evil spirits. Everyone who looked at a deep-rooted feeling in the blue environment felt very confident. It is interesting to note that you can have the same value between the rich and the culture. In some communities in the south-east, the front porch of the blue porch and falls into the building to prevent the growth of ghosts that are painted in many Indigenous Americans in the southwest, painted blue doors to keep evil spirits. Each culture has its unique symbol, and each unit is the product of our immediate environment.  The warm colors are called high excitation tones (Finkel, Eastwick & Reis, 2015). Red color generates the most significant motivation. So, the truth, sports cars at night can open to literally with a red calf! Any design will be made in red,
Everything in our surroundings is a color sequence, from where we walked from earth to heaven, the world we see is black and white. It's best to spend some of the black outfits, and others prefer bright and abstract. Red makes us automatically and carefully, although we allow us to know what's well. But can the colors that you see on decisions that you feel and take in your life? Studies show and an even common sense that the colors can have many emotions, feelings, and ideas. There is a reason why people have the best colors, why their favorite foods have exciting colors, and why any color can help everyone win. One of the best things to do with the everyday life of people can be taken into account looking more cognitive to understand the phenomenon of this phenomenon (Shi, Zhang & Jiang, 2015).  
The significance of the Problem
Whether we know or not, the colors are one of the things that play a role in our everyday lives. But most people do not understand how much a part plays in our lives. When you look at something, "color" is what you see that the wavelength of light reflected from the object itself. But why do people combine certain colors with certain things? Studies over centuries have shown that people feel different feelings when they see certain colors. When older and younger, they can distinguish and understand what they can see; they can find out what colors - different things and what colors represent certain emotions. Bright colors inspire happiness and excitement, the darker colors become darker and sad, and those here can cause any activity in the mind of the person and the body.
Application of Color Psychology
As far as we know, the primary colors are red, yellow and blue. Secondary colors are accompanied by more complex color mixtures, such as green, purple, orange, black, gray and white. As the study shows, the red color is very tight. He shows passion, draws attention to himself positively, negatively, and he knows that blood pressure will increase. The happiness is yellow, but if it sees in large quantities, it can have an abnormal effect. Blue is the most common, delicate and beautiful color and low blood pressure. Green gives us to nature and tranquility, purple is a king, the orange is usually very friendly, and white is pure and pure. We finally see that the darker spectrum of the spectacular Weird, courageous and even laughter creates a sense of loss and sadness (Elliot & Maier, 2014).
When the colors are explored and studied, the first concept is to show how each of them transmits their feelings or feelings. Also, different colors give different body phenomena. Looking at the facts, the colors may look biologically, perhaps, focusing on the effects of physical effects on behavior, emotions, and ideas (Wade and Tavris 2008). Red stated that it increases blood pressure, as it proves it falls blue. Every day's colors affect the particular reactions and processes that are manifested in the body later by health and emotions.
Colors do not highlight the object or feelings, but also inspire the mind to make non-conscious decisions. Studies can show that colors can influence our actions cognitively and can be brought to specific situations in our lives. Psychology is a cognitive perspective that emphasizes what's going on in minded people, including rationalization, memory, although we understand language, how to solve experience problems, we have received and the moral order. It is mainly aimed at the unconscious mental processes, and while people make their own decisions, there are a few things that can help one to choose that they do not know. Genitive attitude can also be interpreted as a description of how people work, learn and remember knowledge (Becker, Valuch & Ansorge, 2014). When young children are, they often teach something that helps them to retain their related colors, words or pictures that they face, and what they learn. It takes some way to help people understand why they feel what they come into contact with. Colors can help people understand these ideas better.
There are many examples of how colors affect everyone's lives. One of these examples is that the color of the food can heat someone. When a person looks ready to eat, there is no reason why they do not eat colors. But this is not a real case. If the kitchen was painted in blue or purple, there was less food for people in the kitchen. Since many products in the natural world are not blue or purple, they refusal color without conscientiousness.
The same concept builds the mood and increases the need for flowers, such as yellow and orange. Other calculations show that even the color of the hair color or complexion, dressed in an interview, has a significant impact on recruiting the employer's ability. Employer's brains are more stimulating than the intense color, such as red, as a man with red hair will not be as reliable as a man with dark brown hair and more intense colors such as black, in an interview. From a moral perspective and a meaningful sense, each culture has its colors to show certain aspects of religion. With the cognitive point of color, with a personal point of view, they know their lives without knowing it, knowing that their parents and their moral lives are valuable, knowing they are in the color they have grown. They process certain symbols with their colors as well or dangerous or essential. Also, the different shades of colors evoke different feelings flowing through the mind, and when people feel certain things, they override their decisions. An angry man will choose another from happiness. Someone could think about the situation when they are calm if they are worried (Aiken & Pascal, 2013).
To show a study that we cannot improve memory by implementing cognitive psychology for people's lives, improving our sensitivity to decision-making and improving our training. Researchers can continue to develop the processes of learning and thinking, a better understanding of different colors and how people feel and respond to themselves and how they affect biological processes (Meier & Robinson, 2005). People can choose life, they know that it will eventually succeed, and it can even facilitate and simplify their lives. People can only know when using colors that stimulate the mind but can continue to judge the colors they see at the same time. The use of cognitive ideas of colors helps to understand the perspectives of different things, such as a natural born leader, choose purple, painted in the style of copyright or understand why another orange man as a friendly person or people who react that. Another shadow. Values ​​in cognitive psychology can mainly help law enforcement authorities to help them choose a color that can calm someone during the question that they did not feel the pressure that was or was not stunned, and they can tell what they know. Also, pasta hospitals can be used for the convenience of patients, so that they can better cope with what is happening, or using more vibrant colors to cheer up the patients. Coming from color, most of the open life configurations and help researchers find out learning, decision making, reasoning, testing, and many other mental processes (Guéguen, 2014). 
The colors are black, silver, red, yellow and orange have different meanings in the world of cars. The man's black and silver cars make it more sophisticated; However, the world's yellow and orange vehicles show that the person who owns it, to be a happy and funny person. People use most of these methods without prior notice. Color psychology has different settings to help people become more relaxed and more comfortable or feel different. At first, the hospitals are clean and, apparently, ecclesiastical. In this regard, the hospitals knew they needed to change something to make their patients better. The patient's rooms are more colored in green and blue colors; Both colors are very relaxing for people. The body's color gives the body to create soothing chemicals in the body. However, this does not mean that the color is only blue and greens. You can use both eyebrow and greens. These two colors create a feeling of heat for people who feel comfortable and relax.
Conclusion
It is important to remember that the current theoretical and empirical work is at an early stage of development, in defining and identifying the weaknesses of the literacy product in color and psychological functioning. Brave theoretical reviews, precise empirical explanations or appeals to appeals; Instead, it is best to be patient and readily assumes that the psychology of color in its unique field of study is beginning to happen. Surface research results can be stimulating and friendly for medicine, and people (and locally) can be tested to achieve results before full science. In studying color and psychological functionality, there is a high commitment, but to fully consider this commitment, more theoretical and empirical work is needed.
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