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Marketing Management
Integrated Management Communication or IMC communications tactics are on the flow chart during the marketing mix and fit well within the marketing mix. The elements of IMC communication tactics include distribution channels, price, and product (Ogden, 2014). Marketing managers usually have these elements under their control. Placement of IMC on the marketing management flow chart is important as it helps in creating a link between the product and advertising, distribution channels and the prices. Several advertising forms including public relations, media advertising, direct marketing, and promotions are used as IMC tactics.  Moreover, market research is also utilized by the IMC plan for determination of the kind of information that must be displayed on the advertisements. According to Ogden & Ogden (2014), IMC tools are helpful in informing, educating, and persuading the customers for building strong relationships with the companies or their brands. For example, a company will highlight those features in the advertisements that are indicated as the main reason for selling of the product in market research.
[bookmark: _GoBack]Creating consistency and integration with potential and current customers is important for the companies as it is helpful in building strong relations among the companies and customers. Companies that send clear messages attract more pertinent customers as compared to the companies whose messages are confusing and unclear. Brands and companies with good names should not sell their best products in discounts as it gives a confusing message to the consumers that result in losing the value of the brand. An example of Rolex is given in the text of Ogden & Ogden (2014) in this regard. It is stated in the text that “Selling a Rolex watch in a Target store would be inconsistent with the marketing strategies and mission statements of Rolex and Target”.
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