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There are differences in advertisements from various aspects and that is because of the audience that will be viewing those ads. There are many ethical considerations the advertisers take seriously before launching an ad if not the whole campaign could backfire and the product would lose the potential consumers due to the ad that was ethically not right. An example of the ethically concerned ad was the new ad of Heineken beer where a number of black people miss the beer and the white lady actually drinks it in the end this ad was racially bias and not only the company apologized the negative hype also affected the sales. Now if we see in the Middle Eastern or Muslim majority countries there are no ads of alcohol because alcohol is banned in their culture and religion (Ogden, & Ogden 2014). 
Even if we look in the ads like Tide where the dress up of the actors is also based on the cultural follow up of the region we can see that the women use headscarves where as in the US there are none. These small yet important details encourage consumers to buy products as they get the message that these products respect their culture. Finally, the advertisement of the axe body sprays is another example where the cultural issues respond. Again in the countries where women are not catered as trophies but human beings axe advertisements has be facing the heat on various feminist issues. There are many other examples that can be found in day to day things the more important aspect is that the ads with ethical considerations have more chance to engage the consumers then the ones that don’t (Parker, 2013).   
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