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When we talk about internet marketing there is one thing that marketers strive for that is good content creation. Everything that is visible over the internet is actually content which can be a variation of written words, images, videos, memes or a social media post all are called content in one way or the other. In this sense, the content marketing can be understood as it is the combination of various contents that is used to engage the targeted audience which will be the potential consumers of any product or service (Ogden & Ogden 2014). According to the contributor at Forbes John Rampton, there are five main components that make sure the content marketing practice is successful. All the components discussed by the author are important aspects of the integrated marketing communication strategy that is followed by an organization.
The audience is the first component and this is where the target audience is decided in terms of demographics which can be age limits, geographic locations, gender and the list goes on. The target audience of the IMC can be helped in managing the strategy overall that will focus mainly on the target audience rather than masses. The content is then designed to solve a problem of the target audience again this will be the strategic approach of the IMC in an organization. The offer is the third component and it focuses on the organizations free material provided to the consumers like free newsletter or coupons. The promotion and distribution is the fourth component and addresses the promotional activities of the IMC of any organization. The follow-up is the last component and addresses the feedbacks of the consumers once they interact through the IMC of the organization (Rampton, 2018). 
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