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Making strategy, once an event, is now a continuous process is a statement that in my opinion directs towards the importance of strategic management. In the past, it was okay to make a strategy and then stick to it to anticipate good results in the business. Today, competition alone requires the business to have a strategic plan to change and or adapt to the new market settings in terms of their strategic business management. It is because the cost of doing the business and the environment of the business setting is now subjected to the consumer behavior which has been most affected as the companies now engage in having the competitive edge over others. This is the reason that the companies now have to maintain a good strategy that allows the business to adapt to new settings easily without raising the cost of business altogether (Nwogugu, 2015). 
[bookmark: _GoBack]In this respect Apple’s I pad also followed ‘Making strategy, once an event, is now a continuous process’ as the company was launching a product that was new to the market still the consumers knew what they will receive. The company Apple had designed a product that would further provide utility to the specific targeted market and the brand image of Apple helped the product to be successful before even the launch and the reviews of its users. The strategy of Apple in this sense made the consumers wait in lines days before they could actually buy one. This strategy was again a tactic of the company to show the viability and the utility of the product to its consumers. Apple rather than sticking to one strategy had innovated to sell more goods and this is where the use of making strategy as a continuous process was evident.
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