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Vision Statements
Name
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Date


The vision of Amazon.com: 
"Our vision is to be earth's most customer-centric company; to build a place where people can come to find and discover anything they might want to buy online."
The vision of IKEA
“Our vision is to create a better every-day life for many people.” 
The vision of McDonald’s
“To be the best quick service restaurant experience. Being the best means providing outstanding quality, service, cleanliness, and value, so that we make every customer in every restaurant smile.” 
In my personal opinion all three of the above mentioned vision statements are innovative and show the company’s focus on customer care. The vision of amazon seems to be focused on providing online shopping ease to its customers. The vision of IKEA deals in providing maximum utility to the customers through its products. The vision of McDonald’s shows the comprehensive approach of the fast food restaurant to provide total care for its customers. Both McDonald’s and Amazon’s vision statements show the focus on the four components of the organizational vision as they are clear in their business strategy. The four components mainly show the purpose of the company to exist, the image they want to portray to the customers, the goals they want to achieve in the future and the values of the management in the company. In this sense, IKEA shows vague understanding of the four components mentioned above (Coulter, 2013).
The vision statement of the company is actually the roadmap for the company’s strategic planning and it directly aids the decision makers to as a guideline to make sure the company moves in the right direction. The decision makers would not only be able to streamline the company growth direction but they will be focused on the research and development of their products and services that comprehensively cater the vision of the organization. The vision statement also helps in the strategic marketing communication and again the brand image that is to developed will focus around the vision of the particular organization showing its importance at multiple levels of the company itself (Remvig, 2010). 
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