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Research Questions
A research question is the foremost and basic step in any research study and it raises an answerable query regarding a particular problem that is being studied. By the foremost step, it is meant that research question is the first active step in a research study after an idea has been finalized for conducting a research study. In other words, a research question is the ground on which the hypotheses are developed, methodology is designed, and finally a research project is built (Sakaran, & Bougie, 2016). If there is no question, hypothesis cannot be developed, and ultimately there will be no method to carry out a research study.
The research topic is selected for this essay is “The impact of Social Media on the planning and the managerial strategies” and the research questions associated with this topic are, in what ways social media can impact the functioning of a research study? And how much is the impact of Social Media on the planning and managerial strategies? 
I.    in what ways social media can impact the functioning of a research study?
Social Media reflects the Instagram, Facebook, Twitter, Whatsapp and other such forums which are working to unite the whole world under a single roof. There are many online businesses that are working through this forum and this is the reason that the latest updates in the business world are discussed on Social Media (Turban, King, Lee, Liang, & Turban, 2015). There are separate business communities where the relevant people are added all over the world and would discuss their issues and discoveries. They would come up with the latest ideas and the person who is not aware of the progress on the Social media might not be able to compete with its competitors well. 
Therefore, I would say that the Social Media is very powerful and it can influence its users because in the communities and groups all the latest news is shared which are very important an done has top stay in touch so that they can have better business options available. Managers do have an option to ignore Social Media but staying in touch is beneficial so that managers always opt for the thing that is in the best interest of their organization.  
II.    How much is the impact of Social Media on the planning and managerial strategies?
The other question is about the impact of the social media on designing the next strategy for the organization. This is also relevant to the above question where it was stated that the business groups and the communities are made where the people to share their problems, the experiments and the experiences and one gets to know a lot from the opinion of others. Therefore, planning or making a strategic move becomes far easier as compared to taking any decision without having the idea about the expected outcomes. The managers try to play safe and to avoid the risk to the maximum (Parker, 2018); therefore, the comments of other people are very beneficial for them. Moreover, the managers can surf the internet for other options and about the expected outcomes of their planning. The social media has made things very easy and has minimised the risk factor which is actually great news for the managers who are always thinking of the best options to achieve their goals. Making a strategic move in an organization has never been easy and it involves great risk, but if the managers would know about all the pros and the cons and the probable outcomes, then making such a big decision becomes easier and this credit goes to the social media. 
The above-stated questions are very clear and they are very easy to comprehend. They are specific as they are pointing to the variables that we are discussing in the research topic and are not deviating from the required path. They are absolutely answerable and we can find many pieces of research already done regarding the topic. They are substantially relevant to the given topic.
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