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Evolution is a never ending phenomenon, in this respect it is always essential to discover and explore more in every dimension of human activity like business, education, arts and even leadership. The traditional business practices are diminishing with time; today the modernized and innovated business practices assure the success of the business. Still, there are many questions that arise as the business becomes both creative in their service or product and innovative in their strategies and execution. Questions like what is the intellectual, financial and social cost for creativity and innovation in a business must be kept in mind while the business practices unorthodox strategies. Secondly, what factors combine together amidst the people behind the business that promotes creativity and innovation in the management practices and later on the business itself (Caniëls & Rietzschel, 2015)?    
The current business environment is not used to facilitate the life of those who are caught up in old methods and refuses to innovate. It is an unsaid belief now that without creativity, any business will not be able to improvise, look for a differential value, reduce costs and overcome the difficulties that appear in the day to day of the company. Therefore, stimulating creative processes among employees and incorporating that vision into practice are essential measures for business success. The question again comes in to the minds of the business professionals as how they can achieve it? There are no standard operational procedures to implement this practice in a company. However, the standard practices must be identified and the best practice concept should be utilized to make sure a business remains innovative and creative maintaining their competitive edge in a market (Drazin, Glynn & Kazanjian, 1999). 
Creativity implies courage and simplicity, as highlighted by Apple the cell phone manufacturers, when it comes to creativity, many associate the issue with incredible solutions, imagining a kind of magical and revolutionary act. The business practice, however, does not work well. The creative processes are more associated with the simplicity then with the complexity. In addition, it is important to know that it will be necessary to have courage and patience to get an innovative idea of ​​the role making it one of the major costs of the business practice. Innovation, as well as any creative idea, will not be accepted from the beginning. It will take several attempts, many demonstrations and monotonous tests for innovation to be adopted and internalized in an organization. Further, the practices that are identified in innovation must be acceptable in the social context as well or there are chances that the practice could backfire at the business and they could bear a heavy cost on their ruining of brand image (Unsworth, 2001).
In the corporate world, creativity should mean the ability to present alternative solutions to known problems and innovative solutions to new problems. There are several benefits obtained by a company that manages to make the concept a practice, adopting innovative processes in its operation. The differentiation and escape from the conventional business practices is done by engaging out of the box ideas by employees that have different approaches towards a problem. This may force the business to hire people from diverse cultures only to get a new perspective on the standard situation but this small and may be costly step could open a wide variety of concepts and ideas to move through that standard situation. The intellectual capital must be used by the businesses to break paradigms, bring changes in thoughts and behaviors and allow the consumers to feel and receive more than they used to get (Nisula & Kianto, 2016). 
The business that intends to generate revenues on creativity and innovation should be focused on their products being updated regularly. This will make sure that they always retain the competitive edge they need to stay ahead in the market. Continuous improvement and optimization in all sectors of the business will make sure the operating procedures are efficient and if there is any change in technology the company will be able to integrate that change in the business practice as early as possible. The business in this sense must always be looking forward to search for excellence. Now to stimulate creativity in any company requires that they know the meaning of the terms in the business world and are aware of the benefits achieved by adopting a creative position, at the right time to start the practice. For that, the decision makers may select some simple strategies that they can easily implement to stimulate the creative processes in the day to day of their company (Caniëls & Rietzschel, 2015).
Before adopting any measure, however, it is necessary to understand what prevents innovation in corporate environments: shyness, extreme competition, excessive logic, lack of communication and fear of making mistakes are some classic impediments. Thus, the task will be to create an environment conducive to innovative ideas. Improve every day and encourage the team members to improve in one aspect of their work every day or week, within what is within their reach. At the end of the week or the time set, gather the group and hold a seminar or perhaps a corner meet-up. In addition to employees feeling obliged to improve daily, good ideas can be used together. If possible, establish a prize for best practices, and choose the winner by a vote. Empowering the staff to propose joint solutions is perhaps the heart of the creative and innovative practice in the business world (Behrens, 2015). 
[bookmark: _GoBack]Implementing innovative and creative practices could be as simple as placing a notice box with the description of a specific problem in a central area and encourage people to participate with ideas to solve it, either by means of self-adhesive papers or writing in the box. Encouraging people to think about areas where they do not act daily can generate surprising results. Create a space oriented to creativity and even create a space like a room, for example that employees can frequently go to think creatively. Provide books, videos and games to equip the environment. The idea is to ensure a space conducive to the free development of ideas, without the restrictions and severity of the desktop climate. The related procedures take effect because success in the creative process requires stimuli to come to light. As found by researchers, creativity also consists of reorganizing what is known in order to discover what is unknown. For that reason, to think creatively, it is necessary to doubt absolute truths and not be afraid to rethink what was previously established (Unsworth, 2001).
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