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As highlighted in the SLP1 paper there are many questions that arise in the concept of sustainable creativity and innovation practice in the business world. The most important question in my opinion was what factors combine together amidst the people behind the business that promotes creativity and innovation in the management practices and later on the business itself. In this context, it can be said that the personalities of the decision makers, the chief operating officers and the managers also come into play within the business practices when we talk about creativity and innovation. The staff if required to be creative and innovative needs leadership rather than the standard management protocols. The leaders often push the followers to become more independent and strive to success in unorthodox means as well (Unsworth, 2001). 
So, the personality of the leaders will definitely affect the business as it will affect the staff that will drive that business. The factors that must be present in the senior management or decision makers are the will to go the next step and think out of the box them before they could implement any new practices in their business. The factors may include having a risk taking personality, being acceptable to other’s input in a business problem or situation and they must be able to learn themselves for being able to adapt with time. Apart from the personalities the decision makers of the business must be able to train their staff according to their scope of business directions. When the staff is aware of the strategic business plans or mission of the business the collaborated working approach is gained which is also a part of the creativity and innovative business practices (Nisula & Kianto, 2016). 
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