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This course has indeed enhanced my approach and view of the strategic management within the organization when it comes to creativity and innovation practice specifically at the managerial level. In consideration of the approach, the best manager is one who has the modern approach demanded by the organization of current scenarios with a fundamental vision, where every one of the members of staff immersed in the business procedure to consolidate and to produce utility, considering all partners and even providers, organization as a transformer of assets in merchandise and ventures for the fulfillment of definite clients and society. Given the intensity factor to which the organization is oppressed or progress because of endogenous and exogenous elements in the association, it is not sufficient to have a foundational approach, yet the leadership must add the capacity to think innovatively, to have mastery and inspiration, to increase the value of his or her administration (Argote & Greve, 2007).
In terms of business orientation, the modern manager is oriented to be an integral manager, where he must consider not only the product and the sales, but the struggle is for the greater participation of the market, and for this he or she must achieve customer loyalty, besides being an excellent communicator and constant researcher of the behavior of the tendencies and the tastes of the society where a product is directed. Here, the creativity of the manager must flow to propose more and more personalized marketing strategies, products that adapt to the client, facilitate sales conditions for their customers, and for all this must make use of technology to optimize their results (Bahli & Rivard, 2003).
In reference to the markets, the modern manager must apply strategies with a view from the client, since the client of today is the boss, and thanks to technology the markets are becoming more individualized, thinking of a relationship of long term, so the manager of the third millennium should expose their creativity in a comprehensive manner. In the case of horizontal marketing, their products and services must be vast enough to address the issues of numerous ventures. The marketing endeavors that help them must achieve this range of purchasers. For showcasing, items and administrations must be focused to explicit gatherings of clients and their individual needs (Argote & Greve, 2007).
With the advent of Information and Communication Technologies (ICT), new forms of interrelation of the company with internal and external actors have emerged, such as e-learning, e-commerce, e-community, e-working, e-business, and e-government, among others. The emergence of new conceptual categories, also agree on new necessary competencies that the manager of the third millennium should have, so that new creative management proposals should arise in harmony with these scenarios. The management of modern companies is characterized by maintaining strategies of relevant and well-defined innovations (Bahli & Rivard, 2003). 
[bookmark: _GoBack]Development is not an end, yet a way to accomplish the key goals of the association. Imaginative organizations accept the initiative of the business sectors in which they work. Most inventive organizations have a great deal of innovative representatives with a ton of thoughts. A portion of these thoughts are important to the necessities of these organizations. The business culture of a creative organization is that workers are given the opportunity and consolation to come up short, in such a case that representatives accept that being failure in a task will have proficient results, otherwise they will dodge any hazard and, along these lines, the development will not occur. Inventive organizations offer their workers a reliable situation which in turn means that trusting on one another is the only rational innovation in the modern business setting and perhaps the social advancement as well (Argote & Greve, 2007).      
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