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Proposed Research Topic: Resource Based View theory and Agency theory implemented in an organizational strategic management process enhances creativity and innovation for the organization.
Imagination and business development are two terms that are at present being discussed every now and again, however not generally completed in numerous organizations. Inventiveness and development are not just significant basics to make business progress, yet will likewise guarantee that an organization can get by in an undeniably aggressive market. The constant changes that occur in business have been the drivers of this new way of acting within a corporation. Over the years, human beings are losing the ability to create and invent with which we are born and is enhanced in childhood. For this reason, we must continue working, since this feature will be of great help to senior managers or business managers. In this aspect, the teamwork based brainstorming can be achieved with the use of Resource Based View (RBV) theory (Tehseen & Sajilan, 2016).
The product will be the creative work that will allow the company to anticipate the competition and, of course, differentiate itself from it. Not just in the making of new products, yet all through the generation and corporate methods. Today the concept of advertising and creative agencies is seen in the corporate sector that also allows the companies to outsource the creativity and innovative exploration for their businesses. Since, advancement is additionally an upper hand contrasted with different organizations in a similar work area. The principle issue for business people is the dread of gambling and advancing with another line of product or services and agencies, while staying detached in the market (Ahlvik, 2016).
[bookmark: _GoBack]In this manner, improvement remains connected with business magnificence. New business visionaries are risking each day more to confide in this better approach for speculation and working and the idea of employing agencies is turning into the standard practice. Most importantly, in connection to business visionaries, the endeavors are chiefly founded on looking for separation from the challenge. The triumph of their organizations will be identified with the dimension of imagination and development they have brought to them. For all this, it is very important that the new business and entrepreneurial generations study and encourage their creativity and innovation through RBV theory or hire agencies, because their success will depend on it. The first is the personal attitude of each person in wanting to be creative. And being creative begins with the individual: it is a decision that requires leaving the comfort zone. Without a doubt the RBV theory focuses on maximum productivity of the human resources among other resources of the organization, and then there is the climate and the environment that is generated in a company, which should encourage people to create new things (Bahli & Rivard, 2003).
In the long term, companies that are not innovative disappear or lose leadership positions. It is very important to introduce the word innovation because creativity without implementation in the market does not mean success. Precisely the definition of innovation tells us that it is the novel encounter of a solution with a need in the market. Therefore, it is essential to promote creativity and innovation in organizations to ensure the sustainability of the company. The practical implementation of RBV theory and hiring the agencies through Agency theory will allow the organizations to strategically enhance their creativity and innovation based practices throughout the business processes (Tehseen & Sajilan, 2016).
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