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The Problem Statement
Business practices that promote creativity and innovation in their strategic planning with the use of Resource- Based View (RBV) theory have the ability make the business successful (Larsen & Eargle, 2019). There are many businesses around the world trying to compete in the ever changing markets and sometimes fail to deliver due to lack of strategic practice. Such failures add up in the loss of economy, resources and even give a negative input in the national economy (Gellweiler, 2018). In order to keep the business successful and the stakeholders gaining benefits from the business it is important that the business must adhere to the need of the market (Gellweiler, 2018). To achieve a good business process it gets important that the business not only raises its efficiency but the business must adapt to creativity and innovation in their management processes to make sure they have abundant ways to gain the competitive edge in a given market (Larsen & Eargle, 2019). The research on RBV theory as a tool to strengthen strategically a business activity will be of benefit to the global Small Medium Entreprises (Gellweiler, 2018). 
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The competitive edge can be gained with the proper implementation of the RBV theory that is focused in the strategic planning of the business. The RBV theory can allow the business to integrate their resources in a more efficient manner raising the efficiency of the business process and the human resources combine. There are many aspects how the RBV theory can benefit a business to retain best resources for the business and keep the other resources to their maximum capacity. The business capacity is also recognized once the business executes the RBV theory allowing the management to direct and utilize the resources at the right time with the right focus. The scope of research regarding the competitive edge a company can gain by RBV practices promoting creativity and innovation in their practices is a subject that has less research and credible literature available in the business research (Larsen & Eargle, 2019).
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