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Column 1: Received Feedback
Alex, at first glance, this needs to have a reference/citation for every statement asserted as a fact. It’s not uncommon for every other sentence to link back to prior research. Without a reference, it’s going to be quickly dismissed as opinion/essay reading only. Trust me, I’ve learned the hard way on this one. In looking at the statement itself, it doesn’t really seem to identify a problem that should be addressed. Is it gaps in research? What bad thing will happen to the world if your research is not pursued? Eliminate the research questions from your problem statement as well. You will have an RQ section in your study that stands out. Just present the facts only in your problem statement and just lay it all out for the reader (heavily cited of course).
Column 2: Response to Feedback
As highlighted in the feedback the problem statement that was initially presented is lacking the references and citations of the previous researchers who studied the topic at hand and showed their findings in their research. Further, the problem statement was lacking in the reason for conducting more research in the selected area of study. The impact this study will have on the global audience and what positive outcomes are expected after the research is conducted. These points has not only given the right approach to define the problem statement but has raised the utility of the research in terms of the topic of the selected study and the outcome of the research. The revised problem statement consists of relevant references and citations that help to strengthen the points raised in the statement. Further, the relation of the problem statement is set with the research questions that will be used to address the objectives of the research. Furthermore, the initial statement had the research questions included in the statement which is now separated to clearly display the objectives of the research at hand. The purpose of the revised problem statement is clarified to make sure the global significance of the study is presented to the readers. 
Problem Statement
As the business practice is evolving with the access of internet to the managers and the decision makers of the business world (Balan & Rege, 2017). There are still aspects within the business enhancement or improvement practices that can be tapped with time (Balan & Rege, 2017). In this scenario, the use of social media as a communication tool, a marketing platform and a way to become more candid with the consumers is what business sector is slowly getting into (Kaur, 2017). Social media in the business process may have extraordinary potential but there is still a research gap in this concept. This is why businesses may find a potential risk while they operate through the social media one big issue of such practice is the breach of privacy of the employees and their employers (Parusheva, 2019). There have been many cases of data base being hacked and social media usage in the company risks the theft of data by hackers around the world costing billions of dollars and brand image being damaged (Wring, 2012). The loss or theft of data not only increases the threats of the business practice but there can be losses in terms of leaked information and sometimes the employees or the customers private information may also be subjected to risk (Haynes, 2016). Since, the technological advancement is based on internet and social media usage is also based on internet there is huge risk involved for the companies to use social media in their business practices (Haynes, 2016). Social media usage in the business capacity can raise the business efficiency to maximum levels but the risk involved is raised as well (Haynes, 2016). The study at hand will make sure which social media usage practices may become a threat for the business and they can be avoided to make sure the business operates at minimum risk factors (Parusheva, 2019).  
Research Questions
· What impact of social media on the planning and the managerial strategies’ can be in a business process? 
· In what ways can social media impact the functioning of a business? 
· What impact of social media on the planning and managerial strategies is being anticipated within the business practice?
· What are the potential risk factors for using social media in the business capacity?
· Can the social media use in business capacity be regulated to reduce the risk associated with it?
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