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Social media is the name provided to the mobile and web-based technologies that are used to communicate interactively. This type of interactive dialogue system occurs among individuals, communities, and organizations. The research on social media is highly important because, in the modern era, traditional advertising strategies are not enough for business success. The social media provides not only networking and outreaching but also interactivity, which is effective for the business for a variety of reasons. The research on social media and business is the need of the time because the shift in traditional advertising has occurred that has maximized the use of the internet. In the modern era, businesses have more online advertisements than print advertisements. The social media research offers numerous benefits to the business owners. It helps them to reach out to the customers as well as to approach them. The social media research enables firms to gain market insights (Kapoor et al., 2018).  
The social media research is quite interesting because such types of researches reflect the customers' attitudes towards a particular business. If the research is planned primarily on the topic, "The impact of social media on the planning and the managerial strategies," then it would be highly informative. This topic is highly significant because there is not any single study found on this topic. The studies have explored the benefit of social media on society or touched the other dimensions of social media. This particular study explores the influence of social media within the business in terms of planning business activities and formulating managerial strategies. This information was inadequate in the past literature that has increased curiosity in this phenomenon. The innovative nature of the topic also increases the interest of the reader. The research work on this novel topic will be very captivating because the highly debated topic of social media will be linked with business planning and management (Ngai, Tao, & Moon, 2015). 
Social media is primarily based on the communication websites that maximize the relationship between the users of various back groups in the social structure. The user-generated content on social media encourages decision making and inquiry. The social media has an important role in the business when it is linked with various stakeholders. Currently, social media has got the attention of various researchers from different fields, such as information systems (McFarland & Ployhart, 2015). The empirical evidence reflects the inadequate findings of the business researches on social media. Most of the past researches has focused on the behavioral side of social media, or they have investigated the recommendations and reviews. Those particular studies are merely integration for the firm purpose that is totally different from the present study outcomes. The present study will explore the predictability in the planning and managerial strategies due to social media. Besides, various studies have been conducted on the viability of social media in terms of marketing. Social media-based researches are mostly linked with content analysis or search engine optimization practices (Leung, Sun, & Bai, 2017). 
The other researches were based on the comparative analysis between the public and private administration of the comparison of traditional and social media. This research is the advancement is the past social media researches. The present research will fill the gaps of the past researches and will provide fruitful lines of inquiry to future researches to shape up social media researches in the business field. A lot of past literature has worked on the creative potentials of social media researches, such as the development of new media and communication infrastructures towards the participatory media environment. The past journalism studies focused on the production of the media that was the contributing role of media in that particular field. The audience research had historically used professional media consumption in their studies. The recent research studies have focused on the new potentials of media in participatory forms. Many scholars have worked on the mass self-communication and networked public sphere. The granular studies were engaged in the news, commenting, sharing, and content production (McFarland & Ployhart, 2015). 
Business research is the best way to educate managers and employees in the large collection of various areas. The research in business planning and managerial strategies is highly important because it provides valuable information for maximizing profit and sales of the business. Business research helps in making informed and intelligent decisions. The research on the impact of social media on planning and managerial strategies is highly important because it uses various techniques and tools to extract and analyze data from the various social media channels. This research will be a useful research resource for understanding the use of social media channels within the business. This research will relate to the monitoring methods and content observation that is produced in the interaction. The present research will be highly valuable because of its innovative nature (Kapoor et al., 2018).
Earlier discussed, the literature is filled with immense social media researches, but there is limited evidence on social media researches in the business field. The study will be highly significant for business students, stakeholders, and business owners, etc. This study will provide information that in what ways social media contributes to the functioning of the research study, the various themes will be generated by exploring this research question. This research will also explore the impact of social media on planning in the business. The study will contribute to the business studies by exploring the importance of social media in the planning phase of the business strategies. This will open up the new path of research by identifying new trends and topics in the business. If the study showed that social media has a positive impact on the planning and managerial strategies, then the business will opt for the use of social media extensively in their firms to get its benefits. The study will benefit the business owners who use social media to promote their business. The study will be informative for the researchers who can use the limitation of this study as a benchmark to start the new research study (Ngai et al., 2015). 
[bookmark: _GoBack]In short, the outcome variable of the study is planning and strategic management that is a highly relevant topic. When these two research questions; (i) In what ways can social media impact the functioning of a research study? And (ii) How much is the impact of social media on the planning and managerial strategies? will be thoroughly addressed, then it will advance the understanding of social media research. The study will be highly important to maximize knowledge in social media in the context of business and management.  
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