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Discussion 3
The methodology used in the article “The Role of Social Media in the Capital Market: Evidence from Consumer Product Recalls” was adequately planned. The study used quantitative research for the step by step investigation of the phenomena. The study collected the data in the quantifiable form and performed the mathematical, statistical, and computational techniques to support the study hypothesis. From four research designs, including experimental, quasi-experimental, correlational, and descriptive, the article under investigation has used the correlational research design. The correlational research design is used because the study postulates to understand the relationship type that occurs naturally within the variables. The study was planned to conduct on social media and its association with the planning and managerial strategies, so the study involved the secondary data source. The secondary data source is the second-hand information used in the methodology part of the article (Lee, Hutton, & Shu, 2015).  
The data was collected from the past 13 years, from 2000 to 2012. The total sample of 405 firms was collected in which 199 did not include social media, and 206 had social media. The social media channels were Twitter, Blog, Facebook, and RSS by 97, 95, 74, and 56, respectively. The research data collection tool and analysis were clearly mentioned. The articles come across two major types of research analysis, including descriptive statistics and inferential statistics (Johnston, 2017). The article clearly used the descriptive statistics by providing mean, median, the standard deviation of the study variables. In the inferential statistics, the study used the regression analysis to test the hypothesis. If the study would use correlation analysis, then it would only reflect the relationship between the independent variables and dependent variables, but the study used the regression analysis to show predictions. The regression analysis is the most appropriate tool because it predicts in percentage that the change in the dependent variable is how much due to the independent variable.
The research methodology was appropriate, but the concepts seem mixed, such as it was difficult to approach the research questions of the study. The research questions were not mentioned clearly in the research paper. Everything was mentioned in the article, but it needed a thorough analysis to understand the mentioned concepts in the article. Many tables were mentioned in the result part that confuses the first attempt readers to understand because the article provided in-depth information and covered multiple areas in the single research. If the readers face complexity in understanding the particular article, then that article would not get the attention of the general audience and students. The intermixed areas mentioned in the article reflect its methodology weakness.
Overall, the methodology was quite appropriate, and the problem of the study was quantified by generating numerical data. The data was transformed into the usable statistics that become easy to know the acceptance and rejection of the hypothesis. The measurable data was used in the study to uncover the research patterns. The study relied on the SPSS software to reflect the variability in the dependent variable. The study clearly supported the hypothesis by supporting them with the literature evidence. Every part of the research methodology, such as research approach, research design, and sampling, sources of data, data collection, and analysis, was clearly reflected. Juxtaposing the ethical consideration of the study was missing in the article that is quite important element of the research methodology that must be included in every research.
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