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Research Topic
The research topic for the first discussion article is “Social media and disasters: a functional framework for social media use in disaster planning, response, and research” published in Disasters.  The topic is vital for the research because it focuses on the communication that is the important element of disaster planning, recovery, and response. Effective disaster communication saves from its harsh impacts, while inadequate disaster communication results in the worst effect (Maxwell, Raue, Azzopardi, Johnson, & Oates, 2012). The research has been conducted on disaster planning because the disaster mostly results in the communication breakdown and the damages of the information infrastructure that results in less information flow and availability (Wukich, 2015). The diminished communication capacity during the disaster is the most critical situation that is tackled in this article by involving social media in the planning phase. The emerging technology of social media has been used that provides the availability of better communication technologies that have the potential for improving disaster communication (Houston et al., 2015). 
	The research topic for the second discussion article is “Expanding the tourism crisis management planning framework to include social media: lessons from the Deep-water Horizon Oil Spill 2010” published in the International Journal of Tourism Anthropology. The research study has been conducted on the very special issue of tourism and crisis management. The tourism industry has to face managerial issues from the past years that advocate the need to examine industry. The study was conducted on the Deepwater Horizon Oil Spill Crisis of 2010 that happened in the Gulf of Mexico as well as the response of the tourism industry towards the crisis. It is a highly crucial case study within the industrial response. It is the state-level organizational issue, so the impact of social media in this case study is documentation. The issues of crisis management within the tourism industry has been evolved within the past years that reflect the need for the managerial strategies that must be implemented in the organizational concerns (Panagiotopoulos, Barnett, Bigdeli, & Sams, 2016). 
	The article revolved around the managerial issues that are the need of the time. Within crisis planning, the importance of social media has been seen in recent literature. The study reflected that social media is highly important that used for sharing and updating partners about the crisis during the Deepwater Horizon Oil Spill. Travel officers used social media as a tool for communication. The study reflected that if the social media tool was not there, then the impact of the oil spill would be very vast. Therefore, the incorporation of social media for the crisis management of tourism is necessary for recovery success in the modern era (Luna & Pennock, 2018). The study is highly important because it has explored the role of the social media in the crisis situation, best practices that can be learned from the crisis situation, and use of altered framework for incorporating the role of social media within the crisis management planning phases (Pennington-Gray, London, Cahyanto, & Klages, 2011). 
Research Questions
The multiple research question of the study “Social media and disasters: a functional framework for social media use in disaster planning, response, and research” are:
RQ1: How to develop the disaster social media tools?
RQ2: What is the development of the disaster social media implementation process?
RQ3: What is the scientific study of the disaster social media effects?
RQ4: What is the comprehensive framework for the disaster social media use and employment?
The multifaceted research questions of the study “Expanding the tourism crisis management planning framework to include social media: lessons from the Deep-water Horizon Oil Spill 2010” are given here:
RQ1: Were there any changes in expressed vacation intentions during the Deepwater Horizon Oil Spill?
RQ2: Were there any changes in vacation destination choice among travelers interested in visiting Gulf Coast beach destinations during the Deepwater Horizon Oil Spill?
RQ3: Was there a relationship between specific demographic variables (i.e., gender, age, place of residence) and change in vacation intentions during the Deepwater Horizon Oil Spill?
RQ4: Was there a relationship between past vacation experience (i.e., last trip to Gulf beach destination, proximity to start of the oil spill as operationalized by the month of the past trip) and change in vacation intentions during the Deepwater Horizon Oil Spill?
Hypothesis/Propositions
The propositions of the study “Social media and disasters: a functional framework for social media use in disaster planning, response, and research” are:
Proposition 1: Disaster social media framework is used for informing the implementation and evaluation of the upcoming future disaster efforts of social media
Proposition 2: Disaster social media framework is used for guiding social media research. 
The propositions of the study “Expanding the tourism crisis management planning framework to include social media: lessons from the Deep-water Horizon Oil Spill 2010” are given here:
Proposition 1: The changes exist that are expressed vacation intentions during the Deepwater Horizon Oil Spill
Proposition 2: The changes exist in vacation destination choice among travelers interested in visiting Gulf Coast beach destinations during the Deepwater Horizon Oil Spill
Proposition 3: There was the relationship between specific demographic variables (i.e., gender, age, place of residence) and change in vacation intentions during the Deepwater Horizon Oil Spill.
Proposition 4: There was a relationship between past vacation experience (i.e., last trip to Gulf beach destination, proximity to start of the oil spill as operationalized by the month of the past trip) and change in vacation intentions during the Deepwater Horizon Oil Spill.
Authors approach for hypothesis/Propositions development
	The authors in the study “Social media and disasters: a functional framework for social media use in disaster planning, response, and research” used the systematic approach for developing the propositions. The author has focused on the empirical evidence and the past literature to formulating propositions based on their intense need and importance. The social media users of disasters are also identified by exploring the literature. The study developed themes that can be used in the form of social media content (Houston et al., 2015).
	The authors in the study “Expanding the tourism crisis management planning framework to include social media: lessons from the Deep-water Horizon Oil Spill 2010” developed the research propositions by exploring the literature. The developed propositions were neglected in past literature. The literature provided in-depth information about the multiple concerns relevant to the Deepwater Horizon Oil spill, but specifically, these questions were missing in that evidence. The study has selected these propositions because these are linked with the emerging technology of social media. With these propositions, the importance of social media technology can be maximized that was used for communicating during the crisis.  
Methodologies and software packages
The first paper, "Social media and disasters: a functional framework for social media use in disaster planning, response, and research," has used the qualitative research approach and involved the descriptive research design. The paper has involved the literature-based study that has involved the data of 2012 and 2013. The study researched the online disaster literature such as organizational websites and blog posts, and the official disaster literature such as organizational and government disaster reports, and scientific literature such as journal articles and books. The key terms used in the articles are online, internet, Web 2.0, social networking, social network, social media, catastrophe, crisis, disasters, and disaster. The online literature is searched through using the general Google search, the official literature is searched through general Google search and Google Scholar, and the scientific literature is searched through using MEDLINE, PsycINFO, and Google Scholar, Academic Search Complete databases, and Communication & Mass Media Complete. The study has developed the framework for the disaster social media through using the secondary data analysis. The study involved the disaster social media users such as media outlets, organizations, individuals, governments, and communities. The study was based on the fifteen different disasters social media uses that were ranged from preparation to the detection of the disaster before the actual event. The data is analyzed through the development of different themes that reflect the functions of the disaster social media tools at the three different events, including pre-event, event, and post-event (Houston et al., 2015).  
The authors in the study, “Expanding the tourism crisis management planning framework to include social media: lessons from the Deep-water Horizon Oil Spill 2010," used the mixed methodology. The study used the qualitative data collection method from the survey participants but used the quantitative analysis so that the analyzed data would be in the form of statistics. The set questions were qualitative that involved the empirical analyze. The sample of the study as 831 participants. The 381 participants completed the whole survey during the first phase, 227 participants completed the survey within the second phase, and 214 participants completed the survey within the third phase. A total of 40.1% of participants were male, and 59.9% were female who involved in the study. The descriptive analysis, as well as the inferential analysis, was used in the study. The study used the chi-square analysis in the study to support the developed research questions. 
Important excluded variables
	The study “Social media and disasters: a functional framework for social media use in disaster planning, response, and research” has been conducted on the disaster social media use categories, but the comparative approach for cutting across various categories was not mentioned. The study has utilized only the broad definition of social media, but the specific media platforms vary in numerous ways. The study “Expanding the tourism crisis management planning framework to include social media: lessons from the Deep-water Horizon Oil Spill 2010” only involved the Florida tourism industry. The other industries were not targeted in the article that was also important; that is the limitation of the study.
Reflection of learning
	This creative exercise is very informative for me. This study has provided me in-depth information about the effectiveness of social media in the planning phase. The framework of the disaster social media users has been identified through the comprehensive literature review that is highly informative and can be used for developing the disaster social media tools. The development of the tool provides disaster media content. This tool can be used for dealing with various disasters. The outcomes of this research can be used for future researches. The study covered the broad concern of the disaster issues that can be now tackled through the framework developed in this study. The study developed fifteen different themes that are used in different disaster phases. The pre-event themes that reflect the functions of the disaster social media tool are (i) providing preparedness information about the disaster and (ii) receiving the warnings of disaster. The pre-event and event disaster phase reflects that its uses are signaling and detecting the disasters. The event disaster phase reflects that its function is (i) sending and receiving requests for assistance and (ii) learning about the disaster-affected locations and conditions of individuals. The event and post-event disaster phase has the functions of (i) documenting and learning disaster happenings, (ii) delivering and consuming novel disaster coverage, (iii) providing and receiving disaster relevant information and identifying and listing various ways in the disaster response, (iv) raising and developing awareness of the event and identifying volunteers, (v) providing and receiving mental health information, (vi) providing and receiving information about the disaster recovery, response, and rebuilding, and (vii) discussion scientific and socio-political causes of the events responsibility, and (viii) reconnecting community members. The pre-events and post-event are implementing the traditional crisis of communication endeavors (Houston et al., 2015). This study came up with in-depth information on how the framework is developed. The study has helped me to understand how the literature-based study is conducted. Now it is easy for me to grasp the main points of the articles of the literature-based study. Before this exercise, it was difficult for me to understand the literature-based study, but my concepts are clarified now that is the novel addition in my existing knowledge.
	The second article on social media and planning also proved to be information. This article was on the special issue of the oil spill horizon and dedicated the emergency plan. The study explored the best practices that revolve around the communication strategies that has the basis of social media. The study reflected the importance of radio campaigns in the targeted crisis situation. The targeted crisis radio campaign was launched on 24th May and focused on the traditional drive markets. This campaign resulted in nine million impressions at that time. The broadcasted television and radio ads were given in the 31 markets. The emergency plan was also communicated through newspaper ads. About 30 million impressions were measured only in the newspaper campaign. All the parts of the media campaign were designed for guiding the consumers towards social media and website efforts. This campaign also communicated in terms of having a partnership with government agencies and associations. They created a palm card that was having real information for media and consumers. The industry education and knowledge management for the media and consumers were given through social media communication (Pennington-Gray et al., 2011). 
	This exercise has expanded my article analyzing skills. This exercise has asked about the multiple dimensions that I have explored from both articles. It was really helpful for me to expand my existing knowledge. I have learned a lot from this exercise. These two articles were relevant to my area of interest; that is why I enjoyed while completing this whole exercise.  
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