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SLP 4
Define variables
[bookmark: _GoBack]The variables of the study are social media, planning, and managerial strategies. These variables are defined in varied ways by numerous authors. Duggan, Ellison, Lampe, Lenhart, and Madden (2015) defined social media is the collection of online channels that dedicate community-based interactions, inputs, collaboration, and content sharing. The applications and websites are dedicated to the microblogging, forums, social networking, social curation, and social bookmarking among various social media. Boulianne (2015) defined social media in the form of the website and electronic communication through which people create online communities for sharing ideas, information, and personal messages. Felix (2017) defined that social media is the umbrella term used for defining numerous endeavors that integrate social interactions, technologies, and word construction.
The second variable is the planning that is defined by different authors. Saunders and Lewis (2012) defined planning is the thinking process about the endeavors required for achieving the desired goals and outcomes. It is the foremost endeavor for achieving the desired outcomes, which involve maintenance and creation of plans. Bae, Lee, and Moon (2014) defined planning is the most contributing management function that involves the beforehand decide what, who, when, and how to be done. It is the intellectual process that lays down the firms' objectives and formulates numerous courses of action that a firm achieves.  Hoffmann, Weber, and Kraft (2012) defined planning is the basic management function, which involves the formulation of detailed procedures and plans that are used for achieving the optimum balance of demands and needs with the use of probable resources. The planning phase develops goals, formulate strategies, creates means, and directs steps in the proper sequence.
The third variable is strategic management, which is defined by various authors. Saunders and Lewis (2012) defined strategic management is the ongoing monitoring, planning, assessment, and analyses phase that is crucial for the firm to meet its objectives and goals. Bae and his fellows (2014) defined strategic management is the organizational, managerial strategies that involve resources for achieving goals and objectives. It needs an objective setting, competitive environment analysis, and internal organizational analysis, and strategic evaluation. Hoffmann and colleagues (2012) defined that managerial strategies are used for denoting a branch of management that is linked with the strategic vision development, objective setting, formulation and implementation of strategies, and corrective measures introduction for reaching the strategic intent of the firm.
In the planned study, the independent variable is the social media that will be changed and controlled in the research. Its effect will be measured on the dependent variable. Social media is the cause that will leave its effect on the dependent variables. In the planned study, there is one independent variable that is social media. The dependent variable of the planned study is planning and managerial strategies. These two variables will be measured in the research. The researcher will observe the change in the planning and managerial strategies by altering social media. Social media, planning, and managerial strategies are the major variables in the scientific experiment. In the proposed research, social media is the cause, and the planning and managerial strategies are the dependent variables.
Expected effect based on empirical evidence
The planned research expects that the independent variable i.e., social media has a positive impact on the dependent variables i.e., planning and managerial strategies. It is expected that social media has an effective role in the functioning of the research study as well as in planning and managerial strategies. This effect is expected by exploring past researches. The empirical evidence reflected that social media contributes to the crisis management and planning. Houston and fellows (2015) reflected that the role of social media could not be neglected at the different levels of disasters. The use of social media is most common in communities, organizations, governments, media outlets, and individuals. The social media is used in the preparation phase, receiving phase, warning phase, and detecting phase of the crisis event. It shows that the various entities utilize social media. This evidence clearly represents the positive role of social media in the planning of various disaster situations.
Pennington-Gray, London, Cahyanto, and Klages (2011) reflected that social media contribute to the crisis management model of tourism. The oil spill crisis is unique in history, but the impact of social media in the recovery process can not be neglected. The integrated message communicated to the consumers and stakeholders through using the media channels such as social media helped to deal with the crisis. The social media has an advance role in crisis management to convey information to multiple individuals. Social media provide a quick response that is necessary for immediate crisis management. The literature reflects that the planned study is supposed to prove the positive impact of social media on the planning and managerial strategies.
Hypotheses and their relevance with the research question
	The development of the research question is the most crucial aspect of the research project. The research project fails if the research questions and hypotheses are not framed properly. It is a complicated task to design and develop relevant and appropriate research questions and hypotheses. There is the need to focus on the time, resources, and dedication to guide the successful research project that must influence the outcomes of the study as well as future publication efforts. The research questions and hypotheses are the tools used for numerous research methods. Both are written before the research started and used for guiding the research. The deductive hypothesis is developed in the planned research that uses scientific findings and logic for approving and disapproving assumptions. The hypotheses of the planned study are: 
H1: Social media has a positive impact on the functioning of a research study
H2: Social media has a positive impact on the planning and managerial strategies
	The hypotheses of the planned study are relevant to the research questions because the research hypotheses answer the research questions properly.  The first specific research question was, "In what ways can social media impact the functioning of a research study?" that is answered in the first hypothesis of the planned study. Similarly, the second specific research question was, "How much are the impact of social media on the planning and managerial strategies?" that is answered in the second hypothesis of the planned study. The developed hypothesis reflects that the qualitative research approach will be used. It reflects that the research questions are researchable and interesting. The hypotheses mentioned here reflect the educated guess for the wondering research questions mentioned here. The hypotheses are mentioned in the form of the statement, while the research questions are mentioned in the asking format in the study. The developed hypotheses are related to the research questions that would be clarified through explaining the outcomes of the study after getting data from the study participants.
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