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SLP 1
The article “Social media’s impact on organizational performance and entrepreneurial orientation in organizations” published in 2016 is selected to analyze the effectiveness of the purpose statement. The objectives of this article are stated in the introduction, therefore selected for analysis. The purpose of this paper is to explore the impact of the use of social media on organizational performance and entrepreneurial orientation. The purpose statement is properly explained with depth and clarity in the selected article. The chain of thoughts is connected systematically by providing proper evidence to support the purpose statement of the article (Parveen, Jaafar, & Ainin, 2016). 
The selected article reflects that the terms such as social networks, social media, online communities, and blogs are all those ideas that are incorporated within the philosophy of Web 2.0. The tools that are given to Web 2.0 maximize the creation of internet users' collaboration, and computer-mediated social networking. Social media is the most common place where the larger pool of customers is witnessed. It acts as the major way to spread information for building market presence. The firms are developing and maintain social media pages due to their interactive nature. These pages maximize the organizational interest and social network salience and develop healthy relationships with online customers. Social media is the increasing strategic tool within the organizations. Approximately 50% of social media users follow various brands on social media; therefore, organizations make large investments on social media. The worldwide market spends approximately US$ 4.3 billion on social networking sites. This information is given in the article to support the purpose of researching social media. The valuable information is provided in the selected article for providing the underlying rationale that supports that there was an immense need to conduct this type of research (Parveen et al., 2016). 
The article has researched on the Malaysian market and chosen Malaysia as the focus of the study. The author supported the purpose statement by arguing that the Malaysian market is selected because it is one of the eight individual markets in Asia that have the extreme use of social media. In these industries, Facebook is the topmost used social media site. The article used the survey statistics to strengthen the effectiveness of the statement of purpose of the study. The survey statistics reflected that 52% of the Malaysian industry allocate 20% of their budget for business social networking endeavors (Smits & Mogos, 2013). It is crucial to understand the impact of this investment on the organizational performance because it is highly important. It is not easy to reflect the positive impact of these investments on organizational performance, so it needs the well-established research that supports the evidence. The article planned this research to empirically verify the association between the investments on social media and organizational performance (Parveen et al., 2016). 
Social media has also modified the way of doing business. It has enabled open communication within the organization that enables the firms to understand the needs of customers. It also motivates the firms for proactively responding to the customers’ needs effectively and efficiently. Another important element of social media is the innovation that encourages customers’ communication, opinions, and feedback. The firms that use social media are more willing to take risks and investing in the novel produces and services for satisfying customers. The customers get better feedback as well as betters the brand image by using the social media platform. It shows that social media is highly important for businesses, so it is necessary to explore its effectiveness in terms of entrepreneurial orientation and business performance. The article reflects that past researches have studied the effect of culture in various aspects of organizational performances (Colton, Roth, & Bearden, 2010). The other studies have explored the impact of culture on the adoption of social media such as Web 2.0 (Lim & Palacios-Marques, 2011), but the impact of social media use or technology on the organizational, entrepreneurial orientation is not investigated. 

[bookmark: _GoBack]In the Malaysian context, no researches have been found that have explored the Malaysia industries in term of studying the impact of technology on the organizational performance that reflects the immense need for this type of research. The above-discussed evidence supports the developed purpose of the study. It reflects that it was the literature gap in studying the impact of technology on entrepreneurial orientation in the context of Malaysia. This article has filled this gap and provided novel information on this unique topic. Therefore study objective was "to study the impact of social media usage on the entrepreneurial orientation in the context of Malaysia firms." The study was proposed to answer the research questions, "Does social media usage impact the entrepreneurial orientation of the Malaysian organizations?” By highlighting the purpose statement, the article reflects that outcomes will benefit managers to illuminate numerous area of firm performance that is improved through using social media. The finding of the study will also assist the leaders of the firm in understanding the vast impact of social media on the organizational, entrepreneurial orientation. This article also reflects that the purpose of the article is to maximize the usage construct measurement (Parveen et al., 2016). 
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