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[bookmark: _GoBack]The article, "The performance impact of social media in the chain store industry," published in the Journal of Business Research, is selected for the completion of the assignment. The significance of the study is mentioned in the introduction part; therefore, this article is selected. The article fulfills the criteria for writing the significance of the research statement and provides valuable information about the effectiveness of the article for future studies. The article reflects that social media research is highly important because of the umbrella term used for the various internet applications that develop the technological and ideological foundation of Web 2.0 technology. This significance of social media is reflected in the form of exchange and the creation of user-generated content (Wu, 2016). 
The article fulfills the criteria for writing the good significance of the study.  It provide answers not only to the problem statement but also highlights its general and specific benefits. Social media marketing is considered as the electronic message of the brand, firm, product, or organization. In the introduction part, it is mentioned that the study is significant because it fulfills the gaps in past researches. The literature reflects that the existing gaps of limited researches on social media are due to the time, cost, and inadequate knowledge of top management. It has unproven metrics of success and perceived loss of control. The study filled the gaps of the past researches and worked on the performance impact of social media. The previous studies did not work on the performance impact, so the study has a vast contribution to the literature. Due to the technology relevant challenges, organizations are slow in terms of adopting social media as a strategy for leveraging business opportunities (Bianchi & Andrews, 2015). 
This research is highly important because it permits the interactive and fluid means of communication and messages are shared in the form of tweets, blogs, and Facebook posts. The researcher reflected that this research fills the gaps of the past researches and explores the role of social media marketing strategy in the business. The study examines the impact of social media on the strategic leadership, social network, organizational learning, performance, and innovation orientation in the franchise and chain store context. The article is a novel contribution to the literature. The study analyzes the effects of the emerging social media environment on organizational performance. The article identifies the existing research gaps and argues various performance and strategy relevant characteristics that enable firms to increase the likelihood to adopt social media for adding extra value. The study is highly significant because it reflects the ways to use the social media strategy for attaining a competitive advantage in the firm (Jin, Wah, Cheng, & Wang, 2015).
 The contribution of the article is highly thought-provoking due to the past inadequate research evidence on social media and organizational performance from the perspective of marketing. The study is highly important at the societal, individual, and researcher level. The study is significant for resource-based researchers and social media marketing theorists. The success of the firm is important for marketing researchers, and social media is vital for marketing activity. The study outcomes have the utmost implications for the chain store managers on whom the research was planned because the study reflected that social media provide vital information for the success of the firm. The article is the basis for future research on theoretical synthesis. It is considered an additive effect on the performance of the firm. The study provides implications for future researches that could be planned on the interaction between the resource variables and social media strategic choices (Wu, 2016).
The article is significant because it provides the rationale to the top management about the organizational commitment resources and outcomes that reassure the researchers and practitioners. The significance of the study is also reflected in the form of its managerial implications in the context of chain store firms. Managers and CEOs should control the social media marketing strategy, strategic leadership, organizational culture, learning, network, and innovation orientation to ensure the better performance of the firm. The study is significant for understanding the business model. Overall, the article has provided detailed information about the significance of the study. The significance of the study has fulfilled the established criteria for writing the significance of the study. The significance is mentioned in detail from the business level to the individual level. The problem statement was referred to as identifying the specific study contribution (Wong & Psych, 2016).
The contribution as a whole was discussed at the start, and then the significance proceeded downwards. The significance is started broadly and then tapped off gradually towards the specific group for which the research was planned. The significance of the study statement was coupled with the problem statement and effectively stimulated the deductive model. The author has developed critical thinking regarding writing the significance of the study. The complete criteria for writing the good significance of the study have been followed. It is one of the best articles that identified the significance of the study by fulfilling all the required dimensions (Wu, 2016). 
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