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Multiple articles have been explored to identify the recent academic papers for providing definitions of the planned study variables. The planned topic of research is “Impact of social media on planning and managerial strategies". Based on this topic, the model variables of the study are social media, planning, and managerial strategies. The independent variable of the study is social media, and the dependent variable of the study is the planning and managerial strategies. These three variables have been focused throughout this task. The articles have been selected to define these variables to have a good understanding of the proposed research topic. The search tasks have been addressed effectively and methodically to develop the concept of variables of the study.  
The article, “Social media research: Theories, constructs, and conceptual frameworks” published in 2015 in the International Journal of Information Management, provides a thorough understanding of the social media variable. The article argues that social media has changed the way to interact and communicate with others. The variable social media is defined as "a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0 and allow the creation and exchange of user-generated content" (Ngai, Tao, & Moon, 2015, p.33). With the use of social media, people can exchange information with the virtual community. The sudden increase of social media has shaped the way people are connected with others on various social media platforms. Social media is not only based on social communication, but it also builds reputations and brings career opportunities. It also generates direct monetary revenues within the firms. Social media is the tool that facilitates inter and intra organizational endeavours among business partners, customers, peers, and organizations such as knowledge creation, product-level development, implementation of business dialogue at the economic institutions (Ngai et al., 2015).
The organizations can be well prepared to embrace the opportunities and challenges highlighted by social media. Social media is an important variable in the research that provides novel opportunities for users to create and display multimedia data. The social media websites are emerging as the most crucial research tool. Many aspects of social media websites deliver the novel advantages to the researchers. Social media provide innovative opportunities for examining the online beliefs and behaviours of people. It allows the researchers to conduct studies on the population that is complicated to approach via traditional means. The social media research is low cost and feasible; that is why the proposed research has used this as a variable. It provides unique research opportunities but also increases challenges for the researches. It became complicated to determine the privacy and risks expectations that are unique in the social media realm (Moreno, Goniu, Moreno, & Diekema, 2013). 
[bookmark: _GoBack]The article, “The value of business planning before start-up — A decision-theoretical perspective" published in 2012 in the Journal of Business Venturing provides an in-depth understanding of the business planning. Planning is one of the dependent variables of the proposed research. This variable is properly defined and explained within the context of business. The business plans are the crucial component to create a successful novel venture. Planning is defined as the process to determine commercial business objectives, strategies, and actions for promoting development and survival within the pre-planned time frame (Chwolka & Raith, 2012). Business planning is based on two important elements. It focuses on dealing with the risks and making profits in the business. The planning is the roadmap that provides directions to the business. Planning is important for the future and to avoid bumps in the road. The planning must be up-to-date and accurate. It involves the accepted guidelines in term of form and content (Chwolka & Raith, 2012). 
Planning is the most crucial variable that is proposed in the planned research. It assists the companies in identifying the objectives. It assists the firms to manage themselves and grow after running. Planning cannot be right and wrong, but it is fallen into two novel categories such as lean startups and traditional startups. Traditional planning is the most common in businesses which needs a lot of time, cost, and energy. Lean planning is the standard structure that is very less scene in the businesses. Planning in the business is the written document that describes new and established businesses for achieving the goals. Effective business planning involves executive summary, financial planning, products and services, marketing strategy, and analysis. Planning contains detailed financial information and future forecasts about the performance of the organization. It is an informative tool within the business planning and must be reviewed and updated regularly. The selected article on the planning provides the exact definition of planning as well as gives valuable information to understand the concept of this particular variable (Chwolka & Raith, 2012). 
The article, “Managerial strategies to promote employee brand consistent behaviour: The new frontier for brand-building strategies” published in 2018 reflect the managerial strategies. The article provides a good definition of managerial strategies. Managerial strategies are defined as the techniques that are used for directing and controlling the firm for achieving the developed study goals. It involves the strategies for administration, leadership, and business execution (Quaratino & Mazzei, 2018). The article reflected that managerial strategies are the series of techniques that control and direct the business for achieving the set of predetermined goals, which include the strategies of leadership, goal-setting, operational activities, and business administration. The managerial strategies exist in the organizations because the organizations have to achieve the top performance with having clear and anchored managerial strategies. Effective managerial strategies determine the objectives and goals of the organization. They establish the timeline to achieve these short-term, medium-term, and long-term goals. They establish the resources which are crucial to carrying out these goals. They provide a clear direction to the business and employees (Quaratino & Mazzei, 2018). 
The managerial strategies provide discipline and consistency in the way managers manage in the firm, and the decisions are not taken in a vacuum. Managers are allowed to orient themselves in uncertain constitutions such as regulatory change and digitalization. Anything managers do in organization for achieving the organizational goals is termed as a strategy. It gives the blueprint that what the organization will do, how it will make decisions in the firm, how it will optimize strengths and declines weaknesses. The article reflects that managerial strategies have three common features. First, strategy deal with the long term goals other than routine and one time incidents. Second, the strategy is linked with providing a clear road map to get the company from now to the future by developing a clear connection of strategy with the objectives. Third, the strategy is linked with the behaviours of customers, competitors, and employees (Quaratino & Mazzei, 2018). In short, the definitions of the model variables such as social media, planning, and managerial strategies are provided in the light of empirical evidence.
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