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Mod 2 Case Study
[bookmark: _GoBack]The proposed study is highly significant because it is planned on the impact of social media on the planning and managerial strategies. The empirical evidence reflects the limited literature on this crucial topic (Agnihotri, Dingus, Hu, & Krush, 2016). The use of social media has been increased within the past decades. Initially, it was used for family conversations, but now the use of social media is extended towards the business (Boulianne, 2015). This research is highly important because it fills the gaps in past literature (Bianchi & Andrews, 2015). The past researches have only discussed the pros and cons of social media or the usage of social media in other domains. This research is highly important because it has touched the new topic and explored the association between social media and business planning and managerial strategies. There is inadequate literature found on this topic that reflects the novelty of the topic. It is the major significance of the research that it fills the gap of the previous researches that cannot be denied. The proposed study is highly informative and useful for research. This study extends the literature by adding business perspectives in the use of social media (Agnihotri et al., 2016). 
This research is also useful for the business industry because it sheds light on the importance of social media in the business industry. In the modern era, businesses use social media for marketing their products and services, but this research explores the role of managerial strategies that are interlinked with social media usage. This proposed study reflects that the usage of social media is highly useful for business planning comparable to the traditional way of planning and formulating managerial strategies. This study not only recommends the business industry to use social media in the organizations at the broader level but also explore the effectiveness of social media on the planning and managerial strategies within the organization. This research provides evidence and then recommends the use of social media. It is the primary research study that will be conducted with the business owners and managers qualitatively. It will provide in-depth information about the association of the uses of social media on business effectiveness. This study will provide valuable information for the business industry. When the study comes up with positive outcomes, then the outcomes would be generalized to all the business industries. 
This type of research is crucial because it let the businesses to connect with the customers (Felix, Rauschnabel, & Hinsch, 2017). It not only maximizes brand awareness for the large business, but the small and medium-sized enterprises can use social media to attract and retain customers. Social media platform helps the businesses to retain their brands and thrive in communication with the customers (Boulianne, 2015). Social media research is important because social media maximize customer loyalty. The planned research argues that the use of social media without using the appropriate strategy or plan damages the business. Therefore the effective use of social media is highly important to increase the growth of the business (Felix et al., 2017). This research provides evidence on the positive link of social media with planning and managerial strategies that is a highly valuable approach to retain the customers.
This proposed study is highly significant for business students, as they will be aware of the novel technology of social media. They learn the importance of social media over traditional media in the business. In the digital age, students will be aware of modern technology for making a marketing plan for the business and improve managerial strategies. This study will increase the knowledge of the students and boost up their confidence to do such type of this researches. The students will know the cost-effective nature of social media for business productivity. By this, the student will not stick towards the traditional way of planning and marketing the business but will involve in social media. Students will be motivated to conduct researches on social media. Furthermore, business students can start up their research by focusing on the limitations of the proposed study. They can use this study as a  benchmark for their research as well as can extend this study. This study is highly crucial for the students because not any study has been proposed earlier that have used social media for managerial planning.  
This study is significant at the global, societal, and individual levels. Everyone get benefited from the outcomes of the study. Being a researcher, I will also get benefited from this research. This study will extend my current knowledge of conducting the basic type of business researches, but this study is of the advance level that has selected the unique topic. This study is highly informative for me; I have to do everything from the basics because there is not any benchmark study on this topic. This topic is novel, and it is tough to find out literature on this topic to support the study, but it will provide me multiple learning opportunities.  
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