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Mod 4 Case Study
The development of a concise and well-designed research plan is a vital part of the successful research project. The good research plan gives a detailed map for the logistical and conceptual framework, which serves as the support structure for the research project. The most crucial step to make the conceptual foundation of the research project is the development of concise research questions and research hypotheses. The proposed research topic is "Impact of social media on the planning and managerial strategies," so the research questions and hypotheses are developed after typically making the preliminary reviews of the existing literature on this topic. 
Research Questions
The research question defines what the research study hopes to learn. It explores the relationships between the study variables but in the question format. The research questions for the proposed research are developed after the four-step process. First, I have identified the issue that was linked to my area of interest. The social media research has been selected because of the increasing use of social media in the modern era. I was curious to use social media for business purposes; that is why I planned to do social media research. I was interested to know the association between social media and business productivity. Second, I have explored this issue to know the available literature on this specific topic. I found multiple studies on these two variables. The studies on the advantages and disadvantages of social media were available in the existing literature, but my motive was to do something unique in the research (Martin & Bridgmon, 2012).
Third, I started asking questions myself as I brainstormed the issue by exploring the significance of the research on this topic. I came to the point that I have to modify the research topic slightly so that the topic becomes the interest of every individual. I also tried to find out its significance at the global, local, and individual levels. Lastly, I refined the topic and focused attention on the developed research questions. In the proposed research, one independent and two dependent variables have been identified.  Social media research in the business is the major issue that is highlighted in the proposed study. The research questions are developed that clarifies that the business planning and managerial strategies are the major parts that will be discussed throughout in this research (Crisp, Trewick, & Cook, 2011). 
The major research question of the proposed study is to explore the impact of social media on the planning and managerial strategies
The specific research questions of the study are:
RQ1: In what ways can social media impact the functioning of a research study?
RQ2: How much is the impact of social media on the planning and managerial strategies?
The proposed research questions for the planned study are clear, concise, focused, and complex. These research questions revolve around the center of the research study in the context of business. The research questions are developed here so that the research should be focused and remain on the track. If the research questions were not developed initially, then there were more chances to detract from the center of the research. They help to turn the thesis statement and the main argument of the paper later on in the research process (McCusker & Gunaydin, 2015).
The research questions are developed here by spending quality time to refine the research topic before getting started. The research questions are developed by focusing on the length of the research study so that the research can be completed timely. The developed research questions are relevant to the specific, focused, complicated, and relevant to the scholarly issue. The developed research questions are not overly subjective and too broad, but they have clear criteria and are much more researchable that clearly defined variables and focused on the specific population. The research questions of the proposed study provided an understanding of probable solutions for making informed recommendations. The research questions are complex and need in-depth development and investigation of the research topic. The topic gets both primary and secondary sources of data to answer the research question. Historians did not extensively research the selected research questions, so it is extremely easy to contribute to the new knowledge because of the topic novelty (Nardi, 2018). 
Hypothesis
The hypothesis is the prediction of what the study will find. In other words, it is the answer to the research question. It is primarily the empirical statement that is verified based on experience and observations. The outcomes of the study verify the acceptance and rejection of the study.  The hypothesis is the tentative statement about the existing relationship between various variables. It is a testable and specific prediction of the study. In the proposed research, a study is designed to look at the relationship between social media and business productivity. This study is designed to get access to the hypotheses that the managerial strategies are planned well with the effective use of social media. The developed hypotheses for the planned research are used, formed, and tested within the scientific research (Polit & Beck, 2010). 
The developed hypothesis predicts the existing relationship between the study variables that are more than making a guess. In the proposed research, the researcher has hypothesized that social media have might some effect on business planning and managerial strategies. The hypotheses are developed based on following the empirical evidence that reflects the effectiveness of social media usage in business excellence. The researcher is aware that, in many cases, outcomes of the study are not paralleled with the original hypothesis. In such a scenario, the research cannot be wrong, but it can be explored in future studies. In this proposed research, the hypotheses are developed based on past literature. The prior research has shown the positive association between the usage of social media and business effectiveness (Queirós, Faria, & Almeida, 2017). Therefore, the research hypotheses are planned here that argues that are the answers to the developed specific research questions are mentioned here:
H1: Social media has a positive impact on the functioning of a research study
H2: Social media has a positive impact on planning and managerial strategies. 
[bookmark: _GoBack]Before developing the research questions, I have asked numerous questions from myself as well as answer them. The first question that came into my mind was that does the developed hypotheses are based on the research topic. I thoroughly examined that the hypotheses are parallel to the research topic. The second question came in my mind that the formulated hypothesis can be tested or not. After the development of hypotheses, it becomes clear that the hypotheses are reflecting the impact analysis, so it is possible to test their validity during data analysis. The third question came in my mind that does the developed hypotheses have proper independent and dependent variables. When I looked at the study hypotheses, it becomes clear that the independent variable of the study is the social media and the dependent variable of the study are planning and managerial strategies. The functioning of a research study is the descriptive question that is asked from the study participants. The developed research hypothesis are the answers of the developed research questions. 
Before developing hypotheses for research, many observations were collected, that were evaluated along with probable causes of the problem, the list of probable explanations was created, and then the hypothesis was developed. The hypotheses are written in concise and clear language. They are falsifiable, which means it is possible to accept or reject and prove or disapprove the mentioned hypotheses statements. These hypotheses are practicable and answer the research questions. They hypothesize the proposed relationship between the two variables. The testable research hypotheses are developed that attain careful attention to get an understanding of how the proposed research treats the hypothesis testing (Yilmaz, 2013). Before jumping to the research hypothesis, the general research questions were developed in the proposed research that was studying the role of social media in business planning and managerial strategies. 
In short, the topic of the proposed study is "the impact of social media on the planning and managerial strategies" that is followed by research questions, research hypotheses, and research models. Figure 1 shows that the research study has one independent variable, "social media," and two dependent variables, "planning" and "managerial strategies."  The model figure shows that social media has a positive impact on planning and managerial strategies. The hypothesized relationships will prove after the completion of the research study.
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Figure 1: Research Model
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