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[bookmark: _GoBack]The topic of the proposed research is “Impact of social media on the planning and the managerial strategies.” It has vast contributions in the research and practice at the general and specific level. The research topic is unique as no earlier research has specifically conducted on this domain. Numerous researches have been planned on social media, but the limited evidence reflects the impact analysis of social media. The association between social media, business planning, and managerial strategies inadequate in the literature studies. The uniqueness of the topic is the utmost contribution of the proposed research. Changes have been seen in the usage of social media tools within the organizations, but it is critical to argue the ways organizations use to operate social media externally and internally. The systematic and strategic use of social media has formulated novels ways to meet the needs of stakeholders and to build reputations. The research methodologies and theories have attained high levels of attention in the literature in term of using social media sites. The theory and research are highly crucial because they assist to understand, guide, and predict behaviour (Anderson & Jiang, 2018). 
Research area-major contribution
The major contribution of the proposed study is the area of research. The proposed study is planned on the social media that provide the opportunity to the business for growing healthy relationships with the target audience. The customers are active on social media because it provides the environment in which users’ access, use and share relevant information. Social media also increases brand awareness and is most effective than conventional media. In the modern era, the use of social media has been maximized, and almost everyone uses social media for some means. The importance of social media cannot be neglected. The proposed research has touched the crucial research area that has limited research evidence, but it is significant. The use of social media for business planning is used in the present research. When the study is completed, then it will provide valuable information about the effectiveness of social media for business planning. The literature reflected that social media is highly important, and its use has been increasing in the modern era, but these studies have not explained with evidence the impact of social media on the planning. The outcomes of the study will be highly informative when the use of social media are explored for business planning (Bae, Lee, & Moon, 2014).
The proposed research will have a vast contribution to the literature because it is planned on identifying the gaps in the past literature. These gaps are identified by exploring the multifaceted articles on social media, planning, and managerial strategies. Many studies are conducted on these variables, but the interlinked connection of these variables seems missing in the literature. If the studies use the social media variable, then they have compared it with the other dependent variables such as business performance etc. Similarity, the studies that have incorporated the variables of planning and managerial strategies, their independent variables are different. Therefore, the association between social media, planning, and managerial strategies is quite missing in the literature. The identification of the research gaps is the utmost contribution of the research study. The selected research area of social media is quite important because conventional media usage has been declining and replacing with social media. There is the need to conduct studies on social media sites so that the business get cognizance to use social media for which purpose specifically (Bianchi & Andrews, 2015).
Effectiveness of research approach
The proposed research has used the qualitative research approach that is the comprehensive research that is quite effective for researching the new topic. This research approach has a contributing role in the proposal because it focuses on the data metrics and allows the data to have detailed information. It also provides detail opportunities for getting insights into the research variables. Various research opportunities follow the specific and systematic research pattern of data collection, analysis, and information sharing, but qualitative research offers a novel approach. It adapts the information quality that is gathered here. If the available data cannot provide the results, then the researcher can seek the data in the other way. It provides multiple opportunities for gathering vital clues than to remain confined to the self-fulfilling perspective. This research approach is effective for social media research because it is based on human observations and experiences that would be highly applicable in different businesses. The detailed information will be taken through this method that will contribute to the literature (Boulianne, 2015). 
The data collected through this research approach is based on the experiences and observations so that the research can follow up on the interesting answers with the additional questions. The outcomes of the study are more accurate about social media research that would benefit all type of businesses. The open-ended process of the research makes it probable to have underneath superficial rational thoughts and responses for gathering information about the emotional responses of the individual.  Based on the novelty of the topic, it is probable to encourage the study participants and allow them to express themselves with authenticity. The business needs to develop a healthy relationship with the stakeholders that can easily be explored by using qualitative research. The effectiveness of social media on the managerial strategies can be supported by getting detailed information from the study participants by using this research approach. If the quantitative research approach would be used, then close-ended responses would be received, then it would be complicated to defend such a new topic. Therefore, the research approach used in the proposed study has the vast contribution in the research (Brinckmann & Kim, 2015). 
General level – Society
The proposed research is highly informative at the societal level. The society will be benefited through this research. This research will provide awareness to the general public about the use of social media. Majority of the people use social media daily but are not aware of its effectiveness at the business level. Many businesses use conventional media to expand their businesses, but the findings of this study will aware of the importance of social media usage in the business. At the general level, the research is highly informative because society will understand that social media is an important component to connect with the various business strategies. It is effective to grow and run the whole organizations. It is the major way to expand the business. The advertising of social media is cheap compared to traditional advertising. It reaches up to the ages and demographics. The outcomes of the study will argue that the proposed research is active and promotes the two-way communication as well as share a lot of information about the business in numerous research platforms (Chwolka & Raith, 2012). 
Social media research is highly important because it boosts up the visibility of social media customers, and business strategy can be planned for a particular business. When the businesses owners learn the effectiveness of social media in the businesses at the utmost level, then they will more involved in the social media sites for the managerial strategies and planning. The business managers can determine the social media channels that are the best fit for the businesses. If the managerial strategies are planned by focusing on social media sites, then they change the working environment and intimidate the business owners. The proposed study will reflect that social media is the wise business move that engages the customers in the long run. The society will be aware that social media is a powerful tool that shares the contents all over the world in seconds. Many businesses face trouble in implementing an efficient social media strategy, but they will be benefited with the vast contributions of the study in the business field (Anderson & Jiang, 2018). 
Specific level – Individuals/ Researcher
The proposed research is highly beneficial at a specific level. The business students can use this study to maximize their knowledge about social media research. The students can get guidance from this study because it is not replicating past study but conducted on a completely new topic. The students also get cognizance that social media is the novel way to get knowledge from the professionals and renowned experts. Students will learn the importance of the type of novel researches. If the research is based on the new variables, then it has vast significance in the literature. It gets more acceptance in different journals. The proposed study will reflect that social media will be used for numerous noble causes, such as the promotion of business. It develops cognizance assist people for discovering numerous innovations. Every student gets guidance from this research study. The business students can benchmark the proposed research study. They can also formulate their studies by extending the limitations of the study (Bae et al., 2014).
Being a researcher, this study will be highly informative for me. It will maximize my knowledge by conducting this novel research. This study will maximize my understanding of qualitative research. The study will help me to understand the use of social media in the business field. The empirical evidence reflects the use of social media in the business, but the proposed research will interlink it with the planning and managerial strategies. The addition of these two variables are very complicated because of limited supportive studies, but when the study is completed then being a researcher, it would have enough knowledge and expertise to reflect the contributions of the study. This study will not only highlight the importance of social media researches but will interlink them with the other crucial business dimensions. This study will be informative for the researchers of the business field. They will learn new knowledge in the business field. They will get the chance to study the well-defined and well-established research study (Bianchi & Andrews, 2015). In short, the proposed study has numerous contributions in the research area, the use of a novel research approach, societal, individuals, and researcher level. 
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