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The article “Impact of social media on small businesses” is selected to explore the contribution of research and practice mentioned in this article (Jones, Borgman, & Ulusoy, 2015). The selected study reflected that it has a vast contribution to the research that is deeply discussed here. Based on the article analysis, it has been assumed that the effect of social media and Maine web page was not discussed earlier (Smits & Mogos, 2013). The selected study has analyzed it by using in-depth interviews and reflected the positive impact of social media usage in small firms. The study outcomes reflected that social media sites and webpages have the utmost role for business success in the present era. The biggest contribution of this study is that social media sites can be used to attract customers in free or low cost than any conventional media. The social media sites and web pages are used to create brand awareness, a high web search for the business, and formulating healthy customers’ relationships, repeat and high sales. These social media options are used to give opportunities to business for engaging customers at a high level (Jones et al., 2015). 
The good customers’ awareness is due to the high online presence of the businesses. The study reflected that the high online presence provides awareness to the business regions. The awareness in term of quality and quantity is vital for appealing global customers and attract them to the business. The online social media sites are linked with the high prospect search on the web. The study provided detailed analysis to explore its contribution. The study results reflected that the relations rather than transactions are profitable for the business. The previous empirical evidence reflects that social networks have an utmost role in facilitating the accessibility of the informational content (Wamba & Carter, 2016). They also ease the link between businesses and individuals (Smith, 2019). Social media sites and web pages are crucial tools for building healthy business relationships. The study reflected that the web presence has a high role for the small business for maximizing sales and creating repeated sales. Web presence and social media are crucial for attracting prospects and customers (Jones et al., 2015). 
The overall contribution of the article under investigation is manifested in the literature. The study provided novel knowledge to the owners of small and medium-sized enterprises that the web presence with social media is highly cost-efficient for the survival of the business. The study reflected that the small business owners face the real challenges in the domain of inadequate technology expertise and time constraints that shows barriers in implementation. The business owners of small business can overcome the barriers. The study reflected that the social media that is challenging for business owner also deliver numerous opportunities to the businesses. The small business owners tackle the primary learning curve in website development that is proved positive at the end (Jones et al., 2015).
Another contribution of the study reflects that the usage of a social marketing strategy is not very easy to manager. Various potential channels are working, but they do not reflect the same outcomes. The study reflected that the two important steps business should incorporate for getting the effective results of social media. First, the business should target their content efforts to understand the needs and wants of customers. Second, they should select the right platform for businesses. Every small business must invest their time to find social media intermediaries that are cost-effective to reach the target markets. The outcomes of the study reflected that the time investment is crucial for the small business when they use the websites. They should learn time management on social media. The study argued that social media is the overwhelming challenge of small and medium-sized enterprises (Jones et al., 2015).
The article under investigation attempted to deal with the challenges of using social media and website effectively by posing a firm focus on social media promotion. The sample of the study is based on the small businesses in the Maine Mountains. The study conducted the web portal for identifying the business of this study. The contribution of the article is reflected in term of the reflecting social media as the potential vehicle for helping small business for creating healthy relationships with customers as well as boosting the company’s sales. The importance of social media is told to the managers of small business and intangible relationships with the customers are developed. The market presence is created for remaining competitive. In some cases, managers want to maximize cognizance but are not experienced enough to know how to do it (Jones et al., 2015). 
The research study argued that the business needs assistance to use the internet and social media. It is crucial to use the internet in limited resources and in the presence of multiple issues such as finances, time, and knowledge. The study also recommended that future studies can identify the numerous success measures and can follow the businesses cohort overtime. In short, the contributions of the research and practice in the selected article is deeply discussed in this paper. 
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