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SLP 2
Answer No. 1
Seo and Barrett (2007) provided literature on decision making in terms of two contrasting perspectives for exploring the role of affective experience in the decision-making process. The first perspective is the feeling-as-bias-inducer that suggests different feelings that induce numerous bias forms into the decision-making process that tilt decisions in different ways. This view reflects that feelings are harmful to the decision making process. The feelings can bring biases in the decision making that in turn influence the whole process of decision making. First of all, the feelings influence the content of information that is obtained from the brain during the decision making process. The second thing is that the feelings directly color the cognitive judgments necessary for decision making. The most important body of research reflects that affective feelings directly influences the biased individual choices (Seo & Barrett, 2007).
The second perspective that is reflected in the study is the feeling-as-decision-facilitator view. This perspective argues that the feelings better the performance of decision making through facilitation even after enabling the decision-making processes. The studies have identified numerous ways through which the feelings can become the reason to facilitate decision making. The empirical evidence reflected that affective reaction is the central driver for conscious attention as well as the allocation of working memory that is crucial for the extensive cognitive processes that are involved in the decision making. Also, feelings can be used for the facilitation of the decision making processes that are involved in the selection and prioritization of choices that are relevant to the situational requirements. The effective system of human play a crucial role to generate and select the infinite number of alternative options through the provision of immediate affective evaluations of relative goodness and badness of options for increasing the personal well-being of the individuals. These two perspectives have been discussed deeply in the research literature regarding the role of affective experiences in decision making (Seo & Barrett, 2007). 
Answer No. 2
The two perspectives mentioned in the study of Seo and Barrett (2007) are related to the Ashforth and Humphrey’s (1995) four institutionalized mechanisms in terms of expression and experience of emotions at the workplace. The authors neglected the positive impact of emotions on organizational productivity and decision making process. The study of Ashforth and Humphrey’s (1995) has supported the first perspective of feeling-as-bias-inducer mentioned in the study of Seo and Barrett (2007) and stated that the emotions result in taking of false decisions. The authors stated that the emotionality had been showed as the antithesis of rationality. 
The four mechanisms presented in the study of Ashforth and Humphrey’s are neutralizing, buffering, prescribing, and normalizing emotion. The first mechanism of "neutralizing" has been used for preventing the emergence of socially unacceptable emotions and generating emotions that are inherent and unavoidable within the role performance. The second mechanism of "buffering" has been used for encapsulating and segregating the potentially disruptive emotions from the various ongoing endeavors. The third mechanism of "prescribing" has been used for specifying socially acceptable means to experience and express emotions. The fourth mechanism of "normalizing" has been used for diffusing and reframing unacceptable emotions for preserving the status quo (Ashforth & Humphrey, 1995). 
These four mechanisms support the first perspective that reflects that emotions result in false decision making and do not support the second perspective that reflects that emotions are the best facilitator of decision making (Baron & Kenny, 1986). The organizations assume the universal stance towards the emotions and general tendency for regulating emotions may be influenced by the local norms (Seo & Barrett, 2007).
Answer No. 3
The third hypothesis of the study Seo and Barrett (2007) is “The relationship between affective reactivity and decision-making performance is stronger for those individuals who are higher, rather than lower, in affective influence regulation". This hypothesis reflects the moderation effect because the affective intensity is systematically linked with the decision-making biases. The affective reactivity can influence decision-making performance in interaction with affective influence regulation. In other words, affective reactivity highly facilitated the decision making performance for those individuals who are high in the affective influence regulations so that they can better regulate their bias-generating effects that come during the decision making process. The interaction has the partial effective and this interaction cannot replace the major effects of affective reactivity and affective influence regulation on the decision making performance. Therefore, the moderating effect of affective influence regulation has been hypothesized on the relationship between the affective reactivity and decision making performance.
Answer No. 4
In the third hypothesis of the study Seo and Barrett (2007), the independent variable is Affective Reactivity, the dependent variable is Decision-Making Performance, and the moderator variable is Affective Influence Regulation.


Answer No. 5
The study Seo and Barrett (2007) reflects that hypothesis 3 of the study is rejected. The hypothesis 3 is not supported as it has suggested that both independent variable i.e. affective reactivity and moderator variable i.e. affective influence regulation contribute towards the dependent variable i.e. decision making but not interactively. The graphical representation of the effect of the variables is given here.  
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Figure 1: Moderation Graph
Answer No. 6	
The research work of Seo and Barrett (2007) tests the hypothesis 3 that states that affective influence regulation moderates the link between the affective reactivity and decision performance. The study has developed the second model i.e. moderation model that follows the procedure that is similar to the procedure suggested by Ping (1995).  In the study, the author has added the interaction terms such as affective reactivity with the affective influence regulation to the primary hypothesized model and has specified the direct path from this interaction term to the decision performance. The study has allowed that this interaction term has been linked with the affective reactivity and the error term of affective influence regulation. 
The outcomes of the study reflected that the moderation fits is fit in the research data in the fit indexes that fulfill the research criteria. The equation of the moderation fits is χ2 = 13.41, df = 9, p < 0.15; GFI = .97, AGFI = .87, RMSEA = .07, CFI = .97, NFI = .93. Even though, the path coefficient of the interaction terms is not significant and is near to the zero i.e. b = −0.01, t = −0.05. Therefore, hypothesis 3 of the study has not supported and the study reflected that both affective influence regulation and affective reactivity contribute to the decision making process additively but not interactively.
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