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Theoretical orientation
The theoretical orientation of the developed research proposal revolves around the resource-based theory. The competitive advantage is primarily the idea of strategic management literature. The sustained competitive advantage is the utmost area of study within the tactical management. The resource-based theory has stipulated that strategic management, firms' viable advantage, fundamental resources, and grander growth are highly linked with the qualities of their capabilities and resources that are appreciated. The strategic resources are built on the conventions that are heterogeneously disseminated through the business. Barney (1991) has given the idea of resource-based theory as well as examined the association between the sustained competitive advantage and firm resources. Primarily, four indicators are of firm resources that are used for generating the continued viable benefit that is individuality, worth, non-substitutability, and exclusivity. The firm capitals involve all the competences, resources, firm qualities, organizational procedures, and information that is measured through the firm, which enables the firms to regard and device different approaches that can better its effectiveness and efficiency (Barney, 2001).
Barney (1991) has given the theoretical orientation and argued that the firm reserve must have four different characteristics to gain a competitive advantage. The four attributes include; (i) firms must be valuable so that it can neutralize threats and exploits opportunities within the environment of the organization, (ii) it must be rare in term of potential and current competition, (iii) it should also be imperfectly imitable, and (iv) the firms should not be the systematically equal alternates for the resource. Viable benefit is the most highly utilized term for deliberate management as it is not operationalized and defined appropriately. The viable advantage is mostly an interpersonal term and it cannot associate to greater performance. The viable advantage ascends from the different companies’ dimensions, qualities, and physiognomies that permit firms to create better client value compared to others. The generic source of the competitive advantage involves the assets ownership, distribution access as well as proficiency of knowledge, capability, and competence within the business operations. The integrative framework assists the management practitioners of the firm to systematically analyze the cause and nature of the competitive advantage (Bergamin & Braun, 2018). 
Modest advantage is the basis of the higher performance in the resource-based view that is used as a theoretical orientation in this paper. The structure of the modest benefit is the high standing to the directors who bear the utmost accountability for the long term success and survival of the firm. The integrative framework assists the general managers to strategically measure the numerous surfaces of the structure of the modest advantage, its expression, constituent, effect, locale, time-span, and cause. It is primarily coherent through analyzing the reasons of competitive advantage that assist the firms to create and gain the advantage. The period of the competitive advantage helps the firms to completely explore the advantage based on the sustainability and potential. The resource-based deliberate management philosophy of the firm has arose within the past years that was considered as the famous theory of the modest advantage. The significance of the contribution of this theoretical orientation is evident. The chief influence of the resource-based theory of the organization has been considered as the theory of the modest benefit. Its primary reasoning is simple and starts as the assumption that has the desired outcomes of the managerial efforts within the organization as a justifiable modest advantage. It permits the firms to have financial benefits and focus attention on the ways firms achieve and sustain advantage (Hitt, Xu, & Carnes, 2016). 
The resource-based theory states that resources have value characteristics and duplication varies. The firms deploy these resources within the products-market. The resource-based theory has the systematic choice and charge management of firms with the necessary tasks of identification, development, and deployment of crucial resources for maximizing returns. The necessary basics of the resource-based theory are superior performance, maintainable competitive gain, sorts of beneficial creating resources, and systematic management varieties. This theory uses the alternative perspective for analyzing the competitive advantage as compared to the industrial and organizational perspective. The four attributes of the resource-based theory have the utmost influence on the name, demand conditions, competitive advantage, supporting industries, structure, firm strategy, and rivalry (Kull, Mena, & Korschun, 2016). 
This theory has been used as the theoretical orientation of the study because it is highly associated with the research proposal. The proposal is planned on strategic management and this theory highly collaborated with the managerial aspects of the business. Based on this notion, this theory has been used as a theoretical background in the presence of other theories used in the strategic management of the business. This theory is associated with the importance of integration management in the business for increasing business performance. This theory provides a benchmark to the study as well as supports the outcomes of the study. This theory highly collaborates with the different components of the integration management used in the proposal as well as various other domains of performance management. This theory supports the proposed research framework that measures the efficiency of integration management and knowledge sharing for the success of the business (Szymaniec-Mlicka, 2014). 
Conceptual framework 
The nominated topic for the research is, "Impact of integration management on project performance: the moderating role of knowledge sharing". The independent variable/ predictor variable is 'Integration Management" that is described in terms of different components such as knowledge integration, development, project charter, process integration, supply chain integration, staff integration, and change integration. The dependent variable/ outcome of the study is 'Project Performance' that is described in terms of quality, cost, safety, time, and consumers' satisfaction. The moderating variable of the study is 'Knowledge sharing'. The study has developed two different hypotheses that are; Research Hypothesis 1: Integration management has a positive impact on project performance in the setting of the construction industry, and Research Hypothesis 2: Knowledge sharing moderates the association of integration management and project performance in the setting of the construction industry. The research model diagram of the research is mentioned below:


Research Model Diagram
TOPIC: IMPACT OF INTEGRATION MANAGEMENT ON PROJECT PERFORMANCE: MODERATING ROLE OF KNOWLEDGE SHARING
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Hypothesis 1

Hypothesis 2
Research Hypothesis 1: Integration management has a positive impact on project performance in the setting of the construction industry
[bookmark: _GoBack]Research Hypothesis 2: Knowledge sharing moderates the association of integration management and project performance in the setting of the construction industry. 
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Figure 1: Research Model Diagram
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