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[bookmark: _GoBack]In the strategic management field, the top-down business approach has been disappeared fundamentally. The most important future trend in strategic management is to work on emerging technological proliferation as the managers face numerous issues to deal with emerging technology. They take it complex to reject, accept, and integrate the technology within the corporation operations. The research in this area is important so that the managers can have the best utilization of technology. The dynamic capabilities of the firms should be highlighted that can help the companies to adopt the technology. The second future trend in the area of strategic management is the control of the environment as the managers face a volatile environment. The managers cannot understand that the environmental controls are now part of the business norms and should be addressed to have a routine business. The studies can highlight the issues that managers face so that these issues can be tackled (Furrer, Thomas, & Goussevskaia, 2008). 
The third future trend is time to market as the firms need to be systematic in terms of products’ deployment for driving customers’ loyalty, demand, and modest advantage. It is the intricate process so that managers involve it in the systematic planning endeavors and map it for the long term business goals and objectives. Environmental control is necessary for business leaders to assess the systematic future. Lastly, the future trend in this field is to research the social environment of the workplace. The social environment is highly associated with the continuous improvement that is also associated with the firms’ operational performance. The research on these areas will provide novel information in this field. The existing studies did not work on these areas so these areas can be explored in future studies (Bellamy, 2012). 
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