REAL or FAKE: 
Combating Misinformation in Research
Based on today’s age, the spread of misinformation has become a significant issue, especially in academic settings. In accordance with part of this exercise, I aimed to examine the impact of social media on misinformation by looking at studies that discuss the public's susceptibility to "fake news." It tends to be analysed from the recent studies that I came across, titled "Fake news: Susceptibility, awareness, and solutions" (2024), explores the psychological factors influencing people's tendency to believe and spread false information such as this study was real and presented several psychological theories, such as cognitive biases, that explain why people tend to accept misinformation, especially when it aligns with their beliefs. It is important to understand that upon analyzing the study critically, I found it was well-designed with a clear methodology involving surveys to measure awareness levels and susceptibility among different age groups. Nevertheless, it also tends to comprise of data collection process which seemed thorough, but it would have been beneficial to include a longitudinal component to explore how susceptibility changes over time.
According to the study which tends to appear genuine, I did consider how easy it could be for one to craft a convincing fake study. However, it tends to analyse that in order to make a fake study believable, I would incorporate accurate-sounding terminology, legitimate reference sources, and plausible data analysis techniques while subtly manipulating the data to support an exaggerated or false conclusion. Based on the challenge, however, it would ensure that the study seems rigorous enough to pass scrutiny from peers and instructors, which would require a deep understanding of the subject matter and research methodology, and this underscores the importance of developing skills to critically evaluate studies to prevent falling victim to misinformation.
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