Politics & Economics in Workplace Decision-Making
It is evident from the studies regarding politics and economics which tend to significantly influence workplace decision-making, shaping both short-term strategies and long-term goals. Despite the various political factors, such as government regulations, tax policies, and trade agreements, directly impact on how businesses operate(Adeniyi et al., 2024). However, one of the major examples tends to be that a change in corporate tax rates can alter a company’s financial planning, while international trade policies affect supply chain decisions. Nevertheless, it also tends to comprise of economic factors like inflation, interest rates, and consumer spending power which further complicate these decisions, forcing companies to balance profitability with competitive pricing(Chin et al., 2021). One of the major examples also includes during economic downturns, businesses often cut costs or downsize to maintain financial stability such as businesses must consider the impact of political lobbying and public policy on their operational strategies. The different studies also tend to show the industries like healthcare, energy, and technology are particularly sensitive to government regulations and policy shifts. In accordance with the companies often engage in political advocacy to influence legislation that affects their market position. So, on the basis of that, this proactive approach helps firms anticipate regulatory changes and align their business models, accordingly, enhancing their resilience in a rapidly evolving economic landscape(Chin et al., 2021).
It also tends to analysed that the political stability and economic growth are closely linked, as unstable political environments can disrupt business operations and lead to financial losses. Based on this connection,which tends to underscore the importance of political awareness in business strategy(Adeniyi et al., 2024). In accordance with the companies that adapt to changing political landscapes and economic conditions are better positioned to survive market fluctuations and seize growth opportunities.
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