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Introduction
	The report deals with the product analysis of mayonnaise which ultimately the versatile and widely consumed condiment, known for its creamy texture and rich flavor, often used in sandwiches, salads, and various culinary dishes(Deci & Ryan, 2021). Based on staples in many households and foodservice establishments, its demand is influenced by economic factors, changing consumer preferences, and production costs. However, one of the major aims of the report is to examine the economic dynamics of the mayonnaise market, including supply and demand trends, cost structures, and the broader impact of economic factors like inflation, consumer spending, and market competition.
[bookmark: _Hlk75860250]Buyer Behavior
	In accordance with the global mayonnaise market was valued at approximately USD 13.53 billion in 2024 and is projected to reach USD 14.08 billion in 2025, indicating a compound annual growth rate (CAGR) of 4.53% from 2025 to 2033. On the basis of that this growth is driven by increased consumption in both household and food service sectors, with mayonnaise being a staple in various culinary applications(Herzberg, 2022). 
According to the supply chain disruptions, particularly in the procurement of key ingredients like eggs and vegetable oils, have impacted production costs. It tends to analysed that these disruptions, coupled with rising transportation and labor costs, have led to price increases in mayonnaise products(Ray, Johnson, & Patel, 2021). 
Based on consumer demand, it has shifted towards healthier and more diverse mayonnaise options(Kryskova & Spivak, 2023). However, it is evident from the studies that the over 44% of new mayonnaise products introduced in 2023 and 2024 were vegan or eggless, reflecting a growing preference for plant-based diets. It tends to analysed that the flavored mayonnaise variants, such as chili, garlic, and lemon, have gained popularity, catering to consumers seeking unique taste experiences(Saget et al., 2021).
Despite the various factors which include economic factors, inflation and increased tariffs on imports, have influenced consumer purchasing behavior(Kryskova & Spivak, 2023). One of the major companies, like Unilever and Kraft Heinz, have faced challenges in maintaining market share, as consumers turn to smaller, more affordable brands offering less-processed products and this shift underscores the importance of pricing strategies and product innovation in retaining consumer loyalty(Saget et al., 2021).
Consumer Price Index
	It tends to be analysed in 2024, the overall CPI for all items rose by 2.9%, with food prices increasing by 2.5%. In accordance with the food category, the CPI for food at home (grocery store purchases) increased by 1.8%, while food away from home (restaurant purchases) saw a 3.6% rise. On the basis of that these increases reflect the broader inflationary trends affecting consumer goods during this period. 
It is evident from the different studies that the condiments and spreads have been impacted by rising costs of key ingredients. However, one of the major examples tends to be consist of egg prices, a primary component in mayonnaise production, surged by 36.8% in 2024. As per the studies regarding the Producer Price Index (PPI) for mayonnaise, salad dressings, and sandwich spreads reached 344.033 in March 2025, indicating a sustained increase in production costs.  
It also tends to comprise of inflation that has directly influenced the cost of mayonnaise and the rising prices of raw materials, such as eggs and vegetable oils, have led manufacturers to adjust their pricing strategies. Despite the various resources consumers have faced higher retail prices for mayonnaise products such as economic downturns have further exacerbated this issue, as reduced consumer spending power limits the ability to absorb increased costs, leading to decreased demand for non-essential food items.
Based on the unemployment rates and changes in consumer income levels have also played a role in mayonnaise purchases. However, on the basis of that during periods of higher unemployment, households tend to prioritize essential goods, potentially reducing the consumption of discretionary items like specialty condiments and because employment rates improve and incomes rise, consumers may be more willing to spend on premium mayonnaise products, including organic or flavored varieties.
It is evident from the studies that the mayonnaise market has experienced both stability and volatility in pricing, as while some periods have seen steady prices, external factors such as supply chain disruptions and fluctuating ingredient costs have led to price volatility. However, one of the major examples tends to be thatextreme weather events affecting crop yields can impact on the availability and cost of ingredients like soybean oil, a common component in mayonnaise, leading to sudden price changes.
CPI Analysis
	However, on the other hand, regarding the past two years, economic fluctuations have significantly influenced consumer behavior regarding mayonnaise consumption. So, as per the studies which suggest rising inflation and cost-of-living pressures have led many consumers to adopt cost-saving strategies, such as shifting from premium brands to more affordable generic options. It tends to illustrate that this trend is evident in the increased market share of private-label mayonnaise products, which offer similar taste and quality at lower prices. According to someconsumers, they have turned to homemade mayonnaise recipes, seeking both economic savings and control over ingredients and this DIY approach not only reduces costs but also caters to health-conscious individuals aiming to avoid preservatives and additives commonly found in commercial products.
	It is important to understand that demand for mayonnaise is closely tied to related food categories like bread, salads, and sandwich spreads. In accordance with the economic downturn has led to a decrease in dining out, prompting more home-cooked meals where mayonnaise serves as a key ingredient. It is essential to determine that the increased cost of staple items has also caused some consumers to reduce consumption or seek alternative condiments. However, the major example consist of the popularity of hummus and avocado-based spreads has risen, offering perceived health benefits and variety.
Conclusion
		According to the above analysis, which tends to conclude that mayonnaise market has undergone significant changes in recent years, driven by shifting consumer preferences, economic pressures, and evolving market dynamics. In accordance with the manufacturers have adapted through strategic pricing, product diversification, and innovative marketing to meet changing consumer demands while managing production costs. So, on the basis of the economic conditions continuing to fluctuate, the ability of mayonnaise brands to remain flexible and responsive will be critical to maintaining their market position and profitability.
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