Module 2 Discussion Week 2: Data Analytics and Big Data
It is analysed from the recent article from Business Insider highlights how managerial accountants at PwC are adapting to AI integration within their profession (Atlas et al., 2025). However, based on the firm which is increasingly automating routine audit tasks—such as data gathering and processing—through AI, allowing junior accountants to step into roles traditionally held by mid‑level managers. As per these accountants which are now supervising AI systems, reinforcing critical thinking and professional skepticism rather than focusing solely on execution of repetitive tasks. On the basis of that this shift enables managerial accountants to serve as strategic partners, not just number crunchers, supporting departments like audit, risk, and client services by delivering more thoughtful, high‑value insights (Retraction, 2024). It is important to understand that this transformation underscores how Big Data empowers managerial accountants to shift from transactional tasks to strategic analysis, fostering innovation, improving interdepartmental communication, and driving data-driven decision-making across the entire organization for sustainable growth (Atlas et al., 2025).
Nevertheless, it also tends to achieve by harnessing Big Data and AI, managerial accountants can support other departments through predictive and prescriptive analytics, enabling more accurate forecasting, trend identification, and decision‑making (Atlas et al., 2025). One of the major examples tends to contain the automating data aggregation frees time to analyze variance drivers, evaluate performance, and flag anomalies—benefitting finance, operations, and strategic planning functions. In accordance with the predictive models which tend to help anticipate revenue trends or cost pressures, while prescriptive insights inform proactive budgeting and resource allocation. One the basis of that result is enhanced efficiency, reduced error risk, and stronger cross‑functional collaboration, positioning managerial accountants as trusted advisors across the organization (Retraction, 2024).
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