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Branding is an important aspect in the creation of a business identity by communicating the values, personality, and individual offerings to the target market. Effective branding brings out a difference between a business and its rivals, customer awareness, trust, and loyalty amongst consumers (Kapferer, 2012; Wheeler, 2017). Through the design of a cohesive logo and tagline, companies will be able to design a visual and textual image of their company that will be immediately identifiable in any marketing channel. A well-built brand, to small businesses, in particular, can be used to create credibility, as well as win the interest of consumers, who have become more picky and price-conscious (Aaker, 2017; Keller, 2013). In addition, the studies indicate that the uniformity of branding strategies correlates with the high perceived product quality and customer engagement, directly affecting business expansion in the long term. When creating a brand, one needs to take into account the mission of the business, target market, and the trends in the industry in order to make the logo and the tagline properly reflect the targeted brand image (Wheeler, 2017; Keller, 2013).
To illustrate my branding work, I created a logo on Wix.com Logo Design and designed the following tagline: Sip Sustainably, Live Mindfully. This tagline goes in line with the business being environmentally friendly, and it goes to a target audience of ethical consumerism and sustainability. The logo is done in earthy colors and with minimal details to create a feel of nature and high-quality goods, but at the same time, adaptable to the site, social media, and other advertising tools (Wheeler, 2017). The logo and tagline combine to have a clear and memorable identity that conveys the purpose and values of the business and creates brand recognition as well as an emotional connection with the audience (Keller, 2013; Kotler & Keller, 2016). Through this branding strategy, the business will be successful in attracting its target market in addition to standing out in a competitive business environment. The site containing the logo and tagline may be checked at:https://ecosip.ct.ws.
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