MKT501: Strategic Marketing – Reflection Paper
[bookmark: _GoBack]My perception of the role of marketing towards the success of an organization has also improved as I enrolled in the MKT501 Strategic Marketing course. The information about analyzing the target markets and understanding the consumer and competitive behavior was among the most essential information that was covered during this course. The analysis of such models as market segmentation, positioning, and competitor analysis helped me to realize how the information about the background of the data-based knowledge can be applied in strategic marketing decisions. Such knowledge will influence my marketing management practice at individual and professional levels since I will be capable of making more balanced decisions, which will serve organizational goals.
The other strategic learning that I have gained in this course was the need to have inclusive and diverse brand communications. I have been made to understand that the marketing strategies ought to be culturally sensitive and inclusive so that they would be appealing to different individuals. The awareness of the principles has changed my thinking process in relation to marketing campaigns, whereby now I am considering it as a wholesome approach, which embraces a multi-faceted approach. The net effect of such insights in a working place would be to enhance the performance of the organization and the brand image.
In line with this, other priorities were the social responsibility, ethics, and customer relationship management (CRM). The course has brought about the question of doing the right thing and being entrusted to serve the customer responsibly in the manner it sells its products. The data associated with the CRM systems and their desire to develop long-term relationships with customers demonstrated the need to do their best to design strategies that will be not only profitable but also ethical. I will be keen as a marketing professional in my future career to consider ethical issues whenever developing customer-based strategies.
Finally, the discussed technology and strategy have restored the necessity to utilize digital tools to the maximum when it comes to marketing activities. Now I have understood that multimedia communication strategy can be very effective in creating brand awareness and interaction through digital and social media. Such tools are not only to be included in the marketing plans and to improve efficiency, but, hopefully, to offer a more personal customer experience, which I intend to apply in my practice.
Overall, MKT501 has equipped me with the models of analysis, ethical acumen, and strategy profile that I need to make me a respectable marketing practitioner. I will also apply the principles in the future to make evidence-based, inclusive, and ethical marketing decisions that would promote organizational and personal development.
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