Discussion Post
Web analytics tools are also important for helping businesses monitor website performance, understand visitor behavior, and enhance their marketing strategies. For a business with a Wix.com site, an integrated Marketing and SEO Dashboard provides basic information on site traffic, visitor demographics, and engagement rates (Tracking Campaigns and Traffic Sources in Wix Analytics, 2022). Also, free apps, such as Google Analytics, can be used as a complement to Wix as they have more sophisticated functionality, including page views, bounces, and more, session time, and traffic origin. Through the use of these metrics, businesses can know which pages are doing well, which campaigns are getting the highest number of visitors, as well as the manner of navigation of the users within the site, hence making better decisions on how to optimize the content and enhance user experience (Montti, 2022).
[bookmark: _GoBack]In addition to tracking the activities of websites, web analytics is important in measuring the effectiveness of marketing strategies and enhancing search engine optimization (SEO). Organic search traffic, click-through rates, and conversion rates are the key performance indicators (KPIs) that are measurable, which will inform marketing activities (Setiawan, 2020). These metrics enable companies to know which campaigns will have the most ROI, change marketing strategies, and reach the appropriate segments. Indicatively, should the social media campaigns generate high traffic to some pages, businesses can adopt and replicate similar content strategies to increase traffic and sales. Application of web analytics will also make sure that the marketing resources are used effectively and that the performance of the websites keeps improving (Shaheen, 2023).
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